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MONHOC
NMPUTAKEHUA
/ Ob OBbEKTE

LleHTp wonuHram passneyeHum <KOXxHbIn [Monocy» - gna ex, KTo KMBeT
B PUTME COBPEMEHHOIO ropoaa, CneauT 3a MOAHbIMY HOBUHKaMU 1
XOUeT ObITb B KypCe NOCNeAHNX TPEHAOB. ITO LLEHTP NPUTS>KEHUS AN
XuTenen Tpex panoHos lNetepbypra — OpyH3eHCKoro, MOCKOBCKOTO
n Hesckoro.

MuKc nonynsipHbix 6peHAOB ANA NoKynaTenen ¢ mobbiM ypoBHEM
[0X0fa, pa3BrieyeHna Ana BCel CeMbM, YIOTHble Kade 1 pecTopaHbl.
Ha Tpex 3Ta)kax KOMMieKca B MPOCTOPHBIX ranepesax nocetmtenein
XOyT Gonee 70 mopHbIX OYTMKOB, MOMYAAPHbIX Macc-MapKeT
6peHAOB 1 KanCy/bHbIX KOJIEKLUINA.

OTHOXHYTb, pa3BneybCs, NepPeKyCcMTb M MOPaoBaTh ce6s 06HOBKaMK
— OT/INYHbIN peuenT BbIXOAHOTO AHA OoT TPK «HOxHbin Montocy.

Entertainment and Shopping Centre South Pole is meant for those
who live in beat of modern city, look to the latest fashions and want
to be kept up-to-date on the latest trends. This attraction pole is
for the residents of three districts of St. Petersburg - Frunzensky,
Moskovsky and Nevsky.

It is a mix of popular brands for shoppers of different income levels,
entertainments for the whole family, cozy cafes and restaurants.
More than 70 fashion boutiques, popular mass market brands and
capsule collections are waiting for visitors in wide galleries on 3
floors of the complex.

Here’s a great plan for a weekend from South Pole SEC: come here
to relax, have fun, have a meal and make your day with new outfits!

| SOUTH POLE. Shopping and Entertainment Centre
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IOXKHOE HAIMPABJ/IEHUE

/ NOKALMA

SOUTH DIRECTION

/ LOCATION

TPK «tOxHbin [Montoc» pacrnonoxeH B cepaue
DpyH3eHCKOro parioHa, Ha nepeceyeHMn OpHOW
M3 CaMbIX AKTMBHbIX TPaHCMOPTHbIX MarmcTpanax
ropoga-npocnekta Cnasbl 1 [lpaxckon ynuubl,
B OecATM MUHYTax XoApbbl OT CTaHUMU METPO
«lMpocnekt CnaBbl» U 5 MUHYTax e3Abl OT CTaHUWIA
meTpo «byxapecTckaa» n «<MexagyHapognHas».

Pacwwupenuio noAnbHOM ayautopumn
Nnocnoco6CcTBOBASIO OTKPbITVE HOBbIX CTAaHLMI METPO
«Mpocnekt CnaBbl» n «[yHaickasa» B 2019 rogy u
NPOAOIKEHNE >KNNOrO CTPOUTENbCTBA B LUArOBOM
JoctynHoctm ot TPK.

Bnunsocte KAJLl, yoobHble npoesgbl U NpoCTopHas
HaseMHaa napkoBka Ha 350 MmawuHomecT
TPAaAMLUMOHHO  MpMBAEKalOT U NoKynaTtenen-
aBTOMOOUINCTOB.

South Pole SEC is located in the heart of Frunzensky
District, at the intersection of one of the most
active traffic artery of the city - Prospekt Slavy. and
Prazhskaya street, a ten-minute walk from“the
metro station «Prospekt Slavy» and a 5-minute
drive from the metro station Bukharestskaya and
Mezhdunarodnaya.

The opening of new metro stations Prospekt Slavy.
and Dunayskaya and the continuation of residential
construction within walking distance from the
shopping center contribute to the expansion of loyal
audience.

Ring Motorway proximity, convenient passages,
wide surface parking for 350 car spaces traditionally
attract also customers-automobilists.
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NPOCTPAHCTBO A/11 ®AHTA3ZUU
/ APXUTEKTYPA U KOHLENLUUA

ApxuTeKTypa Y YHUKaNbHbIN aBTOPCKUN MHTepbep MOJfa Bcerga 6bu1M 3anoMUHALWMMUCA, CO34at0LLMMM
npuaTHyto atMmocdepy AnA WOonrHra n oTabixa. Ho BpeMs He cTOMT Ha MecTe. HoBOe NoKoneHve nokynatenen
MOBbILLAET CBOU 3aMpoChl U TPeOyeT U3IMEHEHWIA.

na HaBcTpeuy oxnpaaHuam nokynatenen, B 2016 - 2018 rogy «kOxHbi MNontoc» nameHwn ceon 06auk,
cTan 6onee APKUM, AMHAMUYHDBIM 1 COBPEMEHHbIM. DTO OTPaXkeHo B 0OHOBIeHNN $pacagos,
0bOopPMNEHNN NHTEPbEPOB, MNAaHNPOBKE:

HOBDbIV APKWUI MaBHbIN BXOA C MPOCTOPHBIMU CBET/IbIMU XOJITaMy MPUTATUBAET B3rNAg;

yaoOCTBO NepenBmikeHnsa obecrneyBaeT NaHOPaMHbIA NUGT;

MaKCUMasibHO YBeNMYeHa apeHaonpurogHas nnowagb;

3a CYeT CO3[aHMA eANHON BUTPUHHOW JIMHWW Fanepen ynyywmnincs 0630p 1 3puTenbHOE BOCNpUATUE
NPOCTPAHCTBA;

KONNYeCTBO MECT OTAbIXa NOMOMAHUIOCb KOMGOPTHON NEKapHEN;

B8 2017 - 2018 rogax npown3oLno obHoBneHne GpyaKopTa C HOBbIMU AEKOPATUBHBIMY PELUEHUSMU.
OTKpbITbl ATCKMIA pa3BneKaTenbHblli LeHTp nnowaabio 1 900 M 1 KMHoTeaTp naowwagsio 1 900 Mm%
YAYULNIOCh KaYeCTBO MHTePbePHOro OCBELLEHNA.

Cnepys 3a NOXeNaHUAMU LienieBO ayautopun, oOHOBMACA Nyn apeHgaTopoB. CeMby € 4eTbMU NOPaZyoT
MHOroo6pasue BbIOOPOB AETCKMX TOBAPOB U YCIYT.

| SOUTH POLE. Shopping and Entertainment Centre

The architecture and unique interior design of the mall was initially very creative and pleasant for shopping
and leisure. For the time goes on new generation of consumers request modern upgrade and new shopping
experience.

Coming to meet the expectations of the customers,“Yuzhniy Polus” changed its appearance in 2016, becoming
brighter, more dynamic and up-to-date. The changes is concern new facade and interior design as well as the
layout:

-pa3BsieKkaTe/IbHbI KOMMNJIEKC

new brilliant main entrance with spacious and bright entrance zones is attract visitors’ attention;
panoramic lifts is conveniently connect the shopping levels;

the leasable area is increase to its maximum;

lined-up shopping windows are improve the general look of the mall and give the feeling of much
space around;

new restaurants are enter the food court;

the quantity of rest places has replenished with a comfortable bakery

The updating of food-court with new ornamental concepts is performed in 2017. The children’s
entertainment center for 200 sq. m and the movie theater for 1 900 sq. m are opening.

the quality of interior lighting is improved.

FOMHbIW MOJOC. Toproso

The tenant mix is change in accordance with consumers’ preferences. Families with children
will love new entertainment zones.



OoTAbIX U LUONMUHAT
B HOBOM PAKYPCE

TPK «lOXHbii Montoc» — HOBbIM LIEHTP OTAbIxa U
WOMNUHra C ONTMManbHbIM 6anaHCOM WHTEpPecoB
[OnA MnoKynaTtenen Bcex BO3pPacTOB M COUMaNbHOMo
ctatyca. OTnmMunTeNnbHOM 0COBEHHOCTbLIO KOMMEKCa
CTan CUNbHBLIA MyN apeHAaTopoB, NpeafarakLmx
TOBapbl W ycnyrm ANAA CemenHow ayguTopuu, a
TakXe MaeanbHbll MUKC MONynApHbIX 6peHaoB and
NpuBeYEHNA NOATNbHbIX NMOKynaTene.

ExxefHeBHble  MOKynKku, 0OYCTPOWCTBO  [OMa,
CeMEeNHbIN AO0CYr, 3aHATUA CNOPTOM W  MOAHbLIN
LWOMWHT — BCE Ba)KHeMLIne acneKTbl XK13Hu toboro
ropokaHvHa obbveguHaATca B «lOxHOM [Montoce».
CemeliHble LUeHHOCTM 1©  06YCTpPOWCTBO [JOMa
noaaep>KMBaloT Takme KpyrnHble onepaTopbl, Kak
NPOAYKTOBbIA runepmapkeT «Green lNepeKkpecToky»,
rmnepmapkeT 3neKTpoHuKu «M.Buaeo», KpynHbIn
onepatop DIY «[JomoBOIi», KOTOPbIV 3aHMMAET bosiee
2 000 M*> Ha NepPBOM 3Taxe KoMmneKca.

[eTCKU cermMeHT LWMPOKO MNpeacTaBfieH JINHENKON
nonynApHbIX O6PeHAOB, KPYMHEMIWUA M3 KOTOPbIX
— YHMBepMar [eTCKMX TOBapoB «[leTckuin mupy,
Ha nnowaan 6onee 1 300 m> Ha TpeTbeM 3Taxe
«lOxkHoro MNontoca» pacnonoXeH LIeHTP CeMeNHOro
pocyra «Bbiwe Pagyrv» ¢ urposbiMU nnoLagkamm
OnA feTen BCeX BO3PACTOB, 3[eCb Xe pa3mecTunca
MHOr03aJIbHbI KNHOTeaTp «KnHorpagy.

B koHue 2016 roga OTKpbIICA MarasvH OJHOro n3
camblX MOMYNAPHbIX 1 NO6UMbIX neTepbypKuamm
6peHgoB Mango. [MnepmapKeT MOQHOW ofexAabl
3aHaAn 6onee 1 000 M° Ha [BYX YPOBHAX TOPrOBAN.
B Hem npepfcTaBneHbl XeHcKas, MyXcKaa 1 getckas
Konnekummn.

Entertainment and shopping center South Pole is to
become a new center for shopping and leisure with
the ideal balance of interests for customers of all
ages and social status. Its key significant feature is a
deliberate tenant mix offering goods and services for
families, and also a wide range of popular brands to
attract new clients.

All most important people’s values such as
housekeeping, family, sports, fashion, and grocery
are gathered in the South Pole shopping center.
Goods for house arrangement and decoration are
provided by Domovoy DIY store and hypermarket of
electronics & appliances M.Video; everyday groceries
come from supermarket Green Perekrestok.

The children segment is widely presented with the
line of popular brands, the largest of which is the
department store of goods for children Detskiy Mir,
at the area of over 1,300 sg. m. The family leisure
center Vyshe Radugi is arranged on the second floor
of South Pole having the playgrounds for children of
all the ages; the multiplex Kinograd is located here
as well.

The shop of one of the most popular and favourite
brands for Petersburgers - Mango - was openedin the
end of 2016. The hypermarket of fashionable clothes
occupied over 1,000 sq. m on two sale storeys. It has
women, men and children collections presented.
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BAXXHOCTb AETAJIEU
/XAPAKTEPUCTUKWA

O6wasna nnowagb: 34 042 m?
ApeHpgonpurogHas nnowapgb: 26 902 m?
DTa)KHOCTb: 3

MapKuHr: HazemHbin, 350 MalwmMHOMeECT
O6Lee KONMUYECTBO MarasnHoOB: bonee 75

Total area: 34,042 sg. m

Leasable area: 26,902 sq. m

Number of floors: 3

Parking: ground level, space for 350 cars
No. of stores: over 75

AlIKopHble 1 MOTOKOOGPA3yIoLLME apeHAATOPDI:

cynepmMapker «[epekpecTok» — 3 436 M2 runepmMapKeT 3N1eKTPOHUKN 1 BbITOBOI TEXHU-
Kn «M.Bnpeo» — 3 616 m?

rMNepMapKeT SNEKTPOHUKM N BbITOBON TeXHUKKN «M.Bugeo» — 3 616 m2

coBpeMeHHoe puTHec-npocTpaHcTBo DDX Fitness — 1438 m2

ceMelHbIN pa3BriekaTenbHbIv LeHTp «Bbiwe Pagyru» — 1877 m2

MHOro3aJibHbIl KMHOoTeaTp «KnHorpag» — 1 880 m?

YHMBepMar AeTcKux ToBapoB «[leTckuii mmp» — 1 336 m2

marasvH MANGO - 1 065 m?

MarasviH TOBapoB AJist foma «JomoBo» — 1 888 m?

CropTMBHbIE MarasuHbl, paboTatowme B popmate outlet: SneakerBox [uckoHT, lamoda
sport outlet, AMAZING RED OUTLET, Street Beat Outlet, Jeans Dean, J1b E BOT3,
befree, O'stin, Diplomat, RABE, Chester, <TBOE», «bykBoep», DNS, Sokolov, Sunlight, ma-
rasmHbl KOCMETMKU U Napdromepurn: «MoapyKKa»; 300MarasuH «4eTbipe nanbl», pecto-
paHbl 1 Kade: «<BKycHO — 11 TouKay, «TepeMok», ROSTIC'S, «GyLie» n ap.

Anchor and customer flow-generating tenants:

supermarket Perekrestok — 3,436 m?

electronics and household appliances hypermarket M.Video - 3,616 m?
modern fitness space DDX Fitness — 1,438 m?

family entertainment center Vyshe Radugi - 1,877 m?

multiplex cinema Kinograd - 1,880 m?

children’s department store Detskiy Mir — 1,336 m?

MANGO store — 1,065 m?

home goods store Domovoy - 1,888 m?

sports stores operating in outlet format: SneakerBox Diskont, Lamoda Sport Outlet,
AMAZING RED OUTLET, Street Beat Outlet, Jeans Dean, IL' DE BOTE, befree, O'stin,
Diplomat, RABE, Chester, Tvoye, Bukvoed, DNS, Sokolov, Sunlight, cosmetics and
perfumery stores: Podruzhka; pet store Chetyre Lapy, restaurants and cafes:
Vkusno - i Tochka, Teremok, ROSTIC'S, Bushe and others.

| SOUTH POLE. Shopping and Entertainment Centre
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NEPEXO HA HOBbIN YPOBEHb

/ NTPEMMYLLECTBA

TPK «lO»Hbiin Montoc» 06beanHseT B cebe BCce HeobxoAnmble KauecTsa AJis Toro,
YTOObI ObITH JIIOOVMbIM MECTOM AJ151 OTAbIXA 1 Pa3BIeUEHUN.

South Pole SEC has all the features necessary to become one’s favorite leisure and
entertainment spot.

Mewasna goctynHocTb OT MeTpo «[pocnekT Cnasbl»

BblrogHoe pacnonoxeHue Ha nepeceyeHnn KpymnHbIX TPaHCNOPTHbIX
NOTOKOB

CrabunbHaa NPOXOAUMOCTb U LUMPOKUI OXBaT LieSIeBOM ayanTopmm
HeCKOJbKMX MyCTOHaceNIeHHbIX PafioHOB

Hanunune cnoxunsLluenca noanbHOM aygmutopun nokynaTenen
OnTumasnbHble NAHNPOBOYHbIE PeLLIEHNS TOProBbIX rasiepei

1 NomeLLeHun

CbanaHCMpPOBaHHOE CcoOUeTaHME TOProBOW 1 pa3BieKaTeNbHOM
COCTaBnAOLWMX

PacTywuin noTok noceTnTenei 3a cueT akTMBHOIO Pa3BUTUA
TPaHCNOPTHOM NHPPACTPYKTYPbI U KUJIOFO CTPOUTENbCTBA

Walking distance of metro station Prospect Slavy

Convenient position at a brisk intersection

Location in densely populated district with the SEC’s target audience;
Long-standing relationship with its loyal customers

Optimal layout of retail galleries and premises

Balanced combination of retail and entertainment components
Growing visitor flow thanks to the on-going city infrastructure
development and residential construction

OUTH POLE. Shopping and Entertainment Centre
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NJTAHUPOBOYHbIE

PELUEHUA
LAYOUT SOLUTION

KHuru, ToBapbl Ana xo66wm

Opexpa

bblITOBaA TexHMKa
N SNEeKTPOHUKa

ToBapbl ana geten

O6yBb 1 KOXranaHTepes

KpacoTta
1 300pOBbe

PectopaHbl 1 Kade
Yenyrn

PaszsneueHus

MpoayKTbl Tosapbl 1A Aoma

MNopapku 1 cyBeHnpbl
‘ MNpoune ToBapbl

ToBapbl gnAa cnopta
1 oTAbIXa

benbé

Akceccyapbl
1 IOBENINPHbIE N3gennsa

'q OMOBOM
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KOHTAKTDbI

FORTGROUP

Poccma, 195220, CaHkT-MeTepbypr
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T+7 812456 62 00 (106. 6646)
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PykoBoauTenb npoekrta: bopuceHko PernHa
E-mail: r.borisenko@fortgroup.ru
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41B Grazhdansky Prospect,
St. Petersburg, 195220, Russia
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Project Manager: Regina Borisenko
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