





XAPAKTEPHUCTUKA
OBbEKTA

O6was nnowaas: 32 648 KB.M
ApeHponpurogHas nnowans: 24 079 ke.m
DtaxHocTs: 4 (+ LLOKOJIbHBIN 3TAXK)

Mapkuur: 100 MAOLLMHOMECT, HA3EMHbIN

MArasmMHOB
stores

CHARACTERISTIC
OF THE OBJECT

Total area: 32 648 sq.m

Leasable area: 24 079 sq.m

Number of floors: 4 (+ ground floor)

Mapkunr: space for 100 cars, ground level
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MPEMMYLLECTBA

YnobHas nokauus: xopoLas NewexoaHas U TPAHCNOPTHAS 4OCTYNHOCTb.

YHUBEPCANLHARA MPELCTABNEHHOCTb SKOPHLIX APEHAATOPOB
WM NONynapHbIX BPEHA0B, COOTBETCTBYIOWMX NoTpebHOoCTsM LIA.

Bbicokast nnOTHOCTb XMNOM 3aCTPOMKM.

OTNUYHOS BUOMMOCTb OObEKTA.

ADVANTAGES

Convenient location: good pedestrian and transport accessibility.

The presence of universal anchor tenants and popular brands,
the relevant target audience needs.

High density residential development.

Excellent visibility of the object.

M M H LIarosas fOCTYNHOCTb
Ao M. Akagemuueckas

. walk to Akademicheskaya
min

metro station



AKOPHBbIE
APEHIATOPGI

Cynepmapker «[lepekpectok» — 1 985 ks.m

[MNepMapKeT 3NeKkTPOHUKU 1 GbIToBOM TexHMKM «M.Bugeo» — 2 073 ke.m
Yuusepmar getckmx Tosapos «detckuit mup» — 1 097 ke.m
Mhorosanshbiit kuneteatp «Popmyna Koy — 2 463 ke.m

Marasun ogexas MODIS = 1 019 kB.m

A Takxe NoTokoobpasyoLLME ONEPATOPLI: MAra3mMH TOBAPOB
nns cHa Askona, marasunel Zarina, Befree, Love Republic,
New Yorker, Finn Flare, Intimissimi, Calzedonia, Gloria

Jeans, SAVAGE, DIPLOMAT, MAVI, ECCO, Tamaris, Rieker,
Cozy Home, modi, marasuHsl kocmetuku: Pus Tow, " OxeutaH,

pectopaHsl u kade: Chili Pizza, 6ywe, Cinnabon, Bkycro — 1 Touka,
ROSTIC’S, BYPTEP KMHT, Tepemok, PhoBo v ap.

ANCHOR
TENANTS

Perekrestok Supermarket - 1 985 sq.m

Hypermarket of electronics and household appliances M .Video -2 073 sq.m
Department store of children's goods "Detskiy mir" - 1 097 sq.m

Multiple Cinema Theater “Formula Kino” - 2 463 sq.m

Clothing store MODIS - 1 019 sq.m

As well as sleeping goods store: art store Askona, Zarina, Befree,
Love Republic, New Yorker, Finn Flare, Intimissimi, Calzedonia, Gloria
Jeans, SAVAGE, DIPLOMAT, MAVI, ECCO, Tamaris, Rieker, Cozy
Home, modi, cosmetics stores: Riv Gosh, L' Oksitan,

restaurants and cafe: Chili Pizza, bushe, Cinnabon, Vkusno — i tochka,
ROSTIC’S, Burger King, Teremok, PhoBo etc.

s MepekpécTtok [] cMHeMa napk ™ JU.BUOEO MODIS Ae'r::u‘i‘i.nup

Befree ZARINA LOVE REPUBLIC SAVAGE CALISTA DIPLOMAT CALAMAR FINN FLARE

GJ m m 777@% CALZEDONIA ‘ iIntimissimi ‘ M Palmetta

NEWYoRKER MUNZSTORE @CCO Elemem\po Yomaris Fg"ekef; Pusso Avasts..

POKCIUTAH EPOHHULLKUA IOBENMNP LADY marmalato askona

AKCECCYAPBI accessories TEPPUTOPMSI 310POBOTO CHA

d. h CanoHbl ONTUKK - oK mo
COZY HOME MOoQo fiszm ) $1acTIMBLTH Crmouamas
S FUN SHOP LABBRA B3INAl
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OV3ANH
M KOHUETML WM
MHTEPBEPOB

CoBpemeHHbie,  SpKMe  peLUeHWs  MHTepbepa
HEeMNOCPEACTBEHHO CBA3QHbBI C HA3BAHMEM TOProBO-
PA3BNEKATENBHOMO  KOMMIEKCA, PACMONOXKEHHOTO
PALOM CO CTAHUMENH MEeTPO  «AKamemMuMyeckany.
DProHOMUYHbIE APT-OBbEKT OTPAXAIOT 2 TEeMbl
B ausarte TPK: Tema npupoasl — spkui 3eneHsbii
UBET, [OEPEBAHHbIE  3MEMEHThl,  eCTECTBEHHbIe
$OpPMbI, CcTanbHble MNApOHL B BUAE [EPEBLEB
M TEeMd  OKOLEMrOpOAKQ:  PACKPBITHIE  KHMUIM-
ceeTunbHukM.  HeoxupaHHble  w knaccudeckue
AM3aiHepckme peLieHms onpeneneHHo
30MOMMHAIOTCS, O TAKXKE  HAXOAAT  OTKIMK
Yy PA3HbIX BO3PACTHbIX KATEFOPUIM MOCETUTENEN.

INTERIOR DESIGN
AND CONCEPT

Modern, bright interior solutions are directly
related to the name of the shopping
and entertainment complex, located next to the
Akademicheskaya metro station. Ergonomic art
obijects reflect 2 themes in the design of the shopping
center: the theme of nature is a bright green color,
wooden elements, natural shapes, steel shades
in the form of trees and the theme of the academic
town: open book-lamps. Unexpected and classic
design decisions are definitely remembered
and also resonate at different age categories
of visitors.
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TPAHCINOPTHAA OOCTYINHOCTb

10

MMHYT

250 000
320 000

yeJsioBek

JJOKALUWNA.
JOHA OXBATA

«Akagem-lNlapk» — Toproebit KOMMNEKC PAMOHHOTO GOPMATA, PACMONOXEH
B ryctoHacenenHHom KanuHuHckom paroxe, Hanbonee kpynHOM no
nnowaan parnore Cankt-lNetepbypra. Jlokaums obbekTa Ha nepeceyeHmm
npocnekta Hayku u [paxaaHckoro npocnekTa, HaNpPOTHB CTAHLMU METPO

«AKOAEMMYECKan», B OKPYXKEHUU PA3BUTON FOPOACKON MHPPACTPYKTYPbI
obecneunsaet 06bEKT CTABMIILHO BHICOKMM MOKYMATENLCKMM MOTOKOM.
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MnaHoBbIN OGBEM XXUNbS
HOBOIO CTPOMTENILCTBA

251 400..

MnaHoBbIN NPUPOCT HaceNneHus

12 600

XUNOE
CTPOMUTENBLCTBO
B 30HE OXBATA
(2025-2027)

© <K Acazemx 2025 - 2026
© KKPyuon 2024 - 2027
© xKHoyo 2025
° ID Polytech (Air[ln Monutex) 2026






AYONTOPUY. AUDIENCE.
LLENWM MOCELWEHKMA VISIT PURPOSES

fdnpo uenesoi ayamTopmmn — monofasie cembn ¢ aeTbMu. OCHOBHbIE The core of the target audience is young families with children.
Apansepsl nocewlenna: ynoberso nokaumu TPK; xopowmin nyn Main drivers of visit: convenience of location of shopping and
QpPEHATOPOB; HANUYME PA3BIEKATENbHOM COCTABARIOLLEH entertainment complex; good pool of tenants; the presence of an
(knHoTeaTp, kade v pecTopansl). B cpenHem nocetutenu nposoaat entertainment component (cinema, cafes and restaurants).

B TPK «Akagem-MNapk» 2 yaca u 6onee. On average, visitors spend 2 hours or more in the Academ-Park.

% MOKYnKa oaeXxpabl u 06yeu % noKynka nappiomepumn u KOCMETUKHU
purchase of clothes and footwear E purchase of perfumes and cosmetics
AN % MOKYMNKA NPOAYKTOB NUTAHUS % NOKYNKA AeTCKUX TOBAPOB
ﬁ purchase of food purchase of kids goods

(o)
A) noceweHue Kkade U pecTOpaHOB o/o apyroe* /O
visit of cafe and restaurants others*

CemeiiHasa ayauTopuUs C ypoBHEM CooTHOLIEeHME XEHCKOW U MY)KCKOW ayauTOpUM Mpupocr monopoii ayautopum (ao 25 ner)

aoxoaa cpepHuii/cpepHnin+ The ratio of female and male audience MO OTHOLUEHMIO K NPOLUJIOMY Fogy

Family Audience with Level Young audience growth (up to 25 years)
*MocelleHne KNHOTEATPA, CANIOHA KPACOTbI; NOKYNKA 6bITOBOH TEXHUKM U 3JIEKTPOHUKM, IOBEJIMPHBIX YKPALUEHUA income average / average + in relation to last year

*Visit to the cinema, beauty salon; purchase of household appliances and electronics, jewelry






MITAHNPOBOYHbBIE PELLEHIWY
PLANNING SOLUTIONS

YPOBEHb
level

YPOBEHb
level

YPOBEHb
level

YPOBEHb
level

Opexpa

benvé

Kpacota 1 3g0posbe

O6yBb 1 kOXTranaxTepes
AKCeccyapsl U IOBENMPHbLIE M34eNUs
Tosapsl ans geten

Tosapsl Ans noMa

[MpoaykTsl

Yenyrm

[Monapku m cyBeHmpsi

BbITOBOﬂ TEXHUKA N SNEKTPOHKMKA
PectopaHsl 1 kade

Passneuenus

TOBOpr ANa XUBOTHbIX

Clothes

Lingerie
Health and beauty
Footwear and leather goods
Accessories and jewelry
Kids goods

Homeware

Food hypermarket
Services

Gifts and souvenirs
Electronics and multimedia
Restaurants and cafe
Entertainment

Pet store



KOHTAKTHbI CONTACTS

3amecTuTens pyKoBoaMTENs NpoeKkTa Deputy Project Manager
Enena Xapnamoea Elena Kharlamova
E-mail: e.harlamova@fortgroup.ru E-mail: e.harlamova@fortgroup.ru

Ten.: +7-812-456-64-04 Tel.: +7-812-456-64-04



