


MNONKOC NPUTAKEHUA

/ Ob OBbEKTE

ATTRACTION POLE
/ ABOUT

LleHTp wonuHra n passneveHnn «kOxHbI MNontocy - ana Tex, KTo KnBeT
B PUTME COBPEMEHHOIO ropoaa, CNeanT 3a MOAHbIMU HOBMHKaMN 1
X04eT ObITb B KypCe NOoC/IeHNX TPEHAOB. OTO LIEHTP NPUTSXKEHNA AN1A
XuTenewn Tpex parnoHos MNetepbypra — OpyH3eHCKoro, MoCcKOBCKOro
1 Hesckoro.

MuKc nonynspHbix 6peHfOB ANnA noKynatenen ¢ nobbiM ypoBHEM
[OXO[1a, pa3BrieueHnsa s BCe CeMby, YIOTHbIe Kade 1 pecTopaHbl.
Ha Tpex 3Ta)kax KommnieKkca B MPOCTOPHbIX rafiepesx nocetutenen
XOyT 6onee 70 MOAHbIX OYTMKOB, MOMYASAPHbLIX MacC-MapKeT
6peHAOB 1 KancCybHbIX KOMEKLUIA.

OTHOXHYTb, pa3Bneybcs, NepekycuTb U NopagoBaTb ce6s 0OHOBKaMu
— OT/INYHDBIN peuenT BbIxogHOro AHA oT TPK «HOxHbIn Montoc».

Entertainment and Shopping Centre South Pole is meant for those
who live in beat of modern city, look to the latest fashions and want
to be kept up-to-date on the latest trends. This attraction pole is
for the residents of three districts of St. Petersburg — Frunzensky,
Moskovsky and Nevsky.

It is a mix of popular brands for shoppers of different income levels,
entertainments for the whole family, cozy cafes and restaurants.
More than 70 fashion boutiques, popular mass market brands and
capsule collections are waiting for visitors in wide galleries on 3
floors of the complex.

Here's a great plan for a weekend from South Pole SEC: come here
to relax, have fun, have a meal and make your day with new outfits!
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FOXKHOE HATMPABJ/IEHUE

/ NOKALMUA

SOUTH DIRECTION

/ LOCATION

TPK «tOxHbin [Montoc» pacnonoxeH B cepaue
DpyH3eHCKOro parioHa, Ha nepeceyeHun OfHOW
M3 CaMbIX AKTMBHbIX TPAHCMOPTHbIX MarucTpanax
ropoga-npocnexkta Cnaebl 1 [Ipakckon ynuubl,
B [JecATM MUHYTax XoAbbbl OT CTaHUMU METPO
«lMpocnekt CnaBbl» U 5 MUHYTax €3Abl OT CTaHUWIA
meTpo «byxapecTckaa» n «<MexagyHapognHas».

Pacwupenuio noAnbHOM ayamTopumn
nocnoco6CTBOBAIO OTKPbITVE HOBbIX CTAHLMI METPO
«Mpocnekt CnaBbl» U «[lyHaickasa» B 2019 rogy u
NPOAOIKEHNE >KNNOFO CTPOUTENbCTBA B LUArOBOM
JoctynHoctum ot TPK.

Bnnsocte KAJl, ygobHble npoesgbl U NpocTopHas

HaseMHaAa napkoBka Ha 350 MmawuHomecT
TPAaAMLMOHHO  MpMBAEKalOT U NoKynaTtenen-
aBTOMOOUNCTOB.

South Pole SEC is located in the heart of Frunzensky
District, at the intersection of one of the most
active traffic artery of the city - Prospekt Slavy. and
Prazhskaya street, a ten-minute walk from “the
metro station «Prospekt Slavy» and a 5-minute
drive from the metro station Bukharestskaya and
Mezhdunarodnaya.

The opening of new metro stations Prospekt Slavy.
and Dunayskaya and the continuation of residential
construction within walking distance from the
shopping center contribute to the expansion of loyal
audience.

Ring Motorway proximity, convenient passages,
wide surface parking for 350 car spaces traditionally
attract also customers-automobilists.
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NPOCTPAHCTBO A/191 ®AHTA3ZUU
/ APXUTEKTYPA U KOHLEENLUUA

ApxuTeKTypa 1 YHUKaNbHbIN aBTOPCKUN MHTepbep MOJIa Bcerga 6b1v 3anoMUHALWMMUCA, CO34at0LLMMM I IVIAG I N ATIVE S PAC E

npuaTHyto atMocdepy AnA WONrHra u oTabixa. Ho Bpemsa He cTOMT Ha MecTe. HoOBOe NoKoneHve nokynatenen

MOBHILLIAET CBOY 3AMPOCH! 1 TPEBYET M3MEHeHMIL / ARCHITECTURE AND CONCEPT

Nna HaBcTpeuy oxnpaaHuam nokynatenein, B 2016 - 2018 rogy «kOxHbi MNontoc» nameHwn ceon o6auk,
cTan 6onee APKUM, AMHAMUYHbBIM 11 COBPEMEHHbIM. DTO OTPa)KeHO B 0OHOBNEHNN Ppacagos,
obopMNeHNN NHTEPbEPOB, MNAaHNPOBKE: == -

=
4

HOBDbIN APKNIA FMaBHbIV BXOA C NPOCTOPHbBIMY CBET/IbIMY XONNIaMn NPUTArMBaeT B3rNAL;

yno6CTBO NnepefABuXeHnsA obecneyBaeT NaHOPAMHbIN NGT;

MaKCMMaJIbHO YBeNMYeHa apeHAoNpuUrogHas niowagb;

3a CYeT Co3aHNA eANHON BUTPUHHOW TMHKM ranepen ynyylumnnca o63op 1 3putesibHoe BOCNpuATre
NPOCTPaHCTBa;

KONMYECTBO MECT OTAbIXa MOMOHMIOCH KOMGOPTHOI NeKapHen;

B 2017 - 2018 rogax npom3soLuno obHosneHMe dyaKopTa C HOBbIMU AEKOPATUBHBIMU pPeLleHNAMU.
OTKpbITbI ETCKII pa3BrieKaTeNbHbIN LeHTP niowaabio 1 900 M> 1 KnHoTeaTp niowagbio 1 900 Mm%
YAYULMIOCh Ka4eCTBO MHTEPbEPHOro OCBeLLeHN .

Cnepya 33 NOXKeNaHUAMY LieNeBON ayanToprn, 06HOBUIICA Ny apeHaaTopoB. Cembi C 4ETbMM NOpPaayioT
MHOroob6pasue BbIOOPOB AETCKMX TOBAPOB U YCHYT.

The architecture and unique interior design of the mall was initially very creative and pleasant for shopping
and leisure. For the time goes on new generation of consumers request modern upgrade and new shopping
experience.

Coming to meet the expectations of the customers, “Yuzhniy Polus” changed its appearance in 2016, becoming
brighter, more dynamic and up-to-date. The changes is concern new facade and interior design as well as the
layout:

Ly T

jomneil nonocQ TS _— — o
I ‘ L= new brilliant main entrance with spacious and bright entrance zones is attract visitors’ attention;

panoramic lifts is conveniently connect the shopping levels;

the leasable area is increase to its maximum;

lined-up shopping windows are improve the general look of the mall and give the feeling of much

space around;

new restaurants are enter the food court;

the quantity of rest places has replenished with a comfortable bakery

The updating of food-court with new ornamental concepts is performed in 2017. The children’s

entertainment center for 200 sq. m and the movie theater for 1 900 sq. m are opening.

the quality of interior lighting is improved.
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The tenant mix is change in accordance with consumers’ preferences. Families with children
will love new entertainment zones.




OoTAbIX U LLONMUHT

B HOBOM PAKYPCE
RETAILTAINMENT IN NEW

PERSPECTIVE

TPK «lOxHbii Montoc» — HOBbIA LIEHTP OTAbIXa U
WOMNVHra C ONTUManbHbIM 0anaHCOM WHTEpPeCcoB
[nA MnoKynaTtenen Bcex BO3PacTOB M COUMaNbHOMo
cTatyca. OTAMumMTENbHON 0COBEHHOCTBIO KOMMEeKCa
CTan CUNbHbIA Myn apeHAaTopoB, Mpennararowmx
TOoBapbl W ycnyrm ANAA CemenHow ayguTopuu, a
TaKXe MaeanbHbll MUKC MOoNynApHbIX 6peHaoB And
npuBeYEHNA NOANbHbIX NMOKynaTenei.

ExxeqHeBHble  MOKynKW,  0OBYCTPOMCTBO  AOMa,
CeMelnHbI  JOCYr, 3aHATUA CrNOpPTOM U MOAHbIN
LIOMUHF — BCE BaXXHENLIMEe acneKTbl XMU3HW Nio6oro
ropokaHvHa obbveguHATca B «lOxHOM [Montoce».
CemeliHble LUEHHOCTM UK OOYCTPOWCTBO  JoMa
noadep>KMBaloT Takme KpyrnHble onepaTopbl, Kak
NPOAYKTOBbIN runepmapkeT «Green lNepeKkpecToky»,
rmnepmapkeTt 3n1eKTpoHuku «M.Buaeo», KpynHbIn
onepatop DIY «[loMoBOI1», KOTOPbIV 3aHMaeT 6onee
2 000 M> Ha NePBOM 3Taxke KOMMeKca.

[eTCKU cermMeHT LWMPOKO MNpeacTaBfieH JINHENKOMN
nonynspHbIX OpPeHAOB, KPyMHEWWNA K3 KOTOPbIX
— YHMBepMar [eTCKMX TOBapoB «[leTckuin mupy,
Ha nnowaau 6onee 1 300 Mm% Ha TpeTbeM 3Taxe
«lOxkHoro MNontoca» pacnonoXeH LIeHTP CeMerHOro
pocyra «Bbiwe Pagyrv» ¢ urposbiMU MoLlagKamum
ONA feTelnl BCeX BO3PaACTOB, 3[eCb Xe pa3mecTunica
MHOr03asIbHbI KNHOTeaTp «KnHorpag.

B koHue 2016 roga OTKpbINCA MarasvH OJHOro n3
cambIX MOMYNAPHbIX U NOOMMbIX NeTepbypKLamm
6peHnos Mango. [MnepmapKeT MOQHOW ofexAabl
3aHAn 6onee 1 000 M* Ha [BYX YPOBHAX TOPrOBAN.
B Hem npepfcTaBneHbl XeHcKasA, MycKaa 1 geTckan
Konnekummn.

Entertainment and shopping center South Pole is to
become a new center for shopping and leisure with
the ideal balance of interests for customers of all
ages and social status. Its key significant feature is a
deliberate tenant mix offering goods and services for
families, and also a wide range of popular brands to
attract new clients.

All most important people’s values  such as
housekeeping, family, sports, fashion, and grocery
are gathered in the South Pole shopping center.
Goods for house arrangement and decoration are
provided by Domovoy DIY store and hypermarket of
electronics & appliances M.Video; everyday groceries
come from supermarket Green Perekrestok.

The children segment is widely presented with the
line of popular brands, the largest of which is the
department store of goods for children Detskiy Mir,
at the area of over 1,300 sq. m. The family leisure
center Vyshe Radugi is arranged on the second floor
of South Pole having the playgrounds for children of
all the ages; the multiplex Kinograd is located here
as well.

The shop of one of the most popular and favourite
brands for Petersburgers - Mango - was opened in the
end of 2016. The hypermarket of fashionable clothes
occupied over 1,000 sq. m on two sale storeys. It has
women, men and children collections presented.

O/TtOC. Toproso-passnekaTesibHblit Komnieke | SOUTH POLE. Shopping and Entertainment Centre

[OXHbIN N



BAXXHOCTb AETAJIEU

/XAPAKTEPUCTUKWU

IMPORTANCE IN DETAILS
/CHARACTERISTICS

O6wasna nnowaab: 34 042 m?

Apel-lp,onpmrom-laﬂ nnowapb: 26 902 m? fIkopHble 1 NOTOKOObpa3ytoLMe apeHJaTopbI:
STa»HOCTb: 3

. - cynepmapkeT «[lepekpecTok» — 3 436 m?
napKI/IHr: Ha3eMHbIn, 350 malmnHomecT < TUNepMapKeT 3M1eKTPOHUKMN 1 ObIToBO TeXHUKN «M.Bupeo» — 3 616 m?
O6Lee KONMUYECTBO MarasnHoOB: bonee 75 - YHVBepMar AeTCKUX TOBapoB «feTckuii Mup» — 1 336 M2
- ¢uTHec-LeHTp Extra Sport - 1438 m?

pa3BnekaTenbHbl LeHTP «Bblwe Pagyrv» ana pnetein n pogutenen — 1 877 m?
Total area: 34.042 $g. m - MHOro3asbHblii KUHOTeaTp «KuHorpag» — 1 880 m?

'I{l]t . 2
S . MarasnH MANGO - 1 065 m
///() 3 Leasable area: 26,902 5q.m - MarasviH TOBapoB AnA AomMa «[JomoBo» — 1 888 m?
A, Number of floors: 3 < MarasviH ogexnbl 1 06yBu SneakerBox AuckoHT — 1000 m?
parking: ground level, space for 350 cars < MarasvH KocmeTuKkn n napdromepun Wb [E BOTI - 268.1 m?

No. of stores: over 75

befree, O'stin, Diplomat, RABE, Chester, «TBOE», «<bykBoep», DNS, Sokolov, Sunlight,
Mara3suHbl KOCMETUKM 1 Napdromepunn: «Mofpy»KKa»; MarasnmH TOBapOB AN LUNTbS 1
pykozenus «ronoukar, 30omarasviH «4 nanbl», pectopaHbl 1 Kade: «BKycHO — 1 Touka»,
«Tepemoky», KFC, n gp.

Anchor and customer flow-generating tenants:

« Perekrestok supermarket - 3,436 sq. m

« M.Video electronics & appliances hypermarket — 3,616 sq. m

« Junior children’s department store Detskiy mir — 1,336 sq. m

- Extra Sport fitness center — 1,438 sq. m

-+ entertainment center Vyshe Radugi for children and parents - 1,877 sq. m
- multiplex Kinograd - 1,880 sq. m

« shop MANGO - 1,065 sq. m

+ shop of home furnishings Domovoy - 1,888 sq. m

« clothing and shoe store SneakerBox Discount — 1,000 sg. m

« shop of cosmetics and perfumery ILE DE BEAUTE — 268.1 sq. m

befree, O’stin, Diplomat, RABE, Chester, TVOE, Bookvoed, DNS, Sokolov, Sunlight, makeup
and perfumes shops: ILE DE BEAUTE, Podruzhka; Igolochka hobby store,
pet shop chetire lapy, restaurants and coffee-shops: Vkusno — i tochka, Teremok, KFC, etc.
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NEPEXO HA HOBbIN YPOBEHb

/ NIPEMMYLLIECTBA
NEXT LEVEL OF SHOPPING

/ ADVANTAGES :

TPK «lOxHbIl [Monoc» 06beauHaAeT B cebe Bce HeobxoaMble KauecTBa A Toro, | =

YTO6bI ObITH JIIOOVMbIM MECTOM AJ151 OTAbIXA 1 Pa3BIeUEHUN.

South Pole SEC has all the features necessary to become one’s favorite leisure and
entertainment spot.

Mewasn goctynHocTb oT MeTpo «[pocnekt Cnasbl»

BbirogHoe pacnonoeHune Ha nepeceyeHnn KPYmnHbIX TPAHCMOPTHBIX
NOTOKOB

CrabunbHan NPOXOAUMOCTb M LUIMPOKMIA OXBAT LieNieBON ayanTopum
HEeCKOJIbKMX ryCTOHaCeNIeHHbIX PailoHOB

Hanunume cnoxmnsluenca noAanbHOM aygmuTopmnn nokynaTtenen
OnTuManbHble NIaHNPOBOYHbIE PELLEHUA TOPrOBbIX ranepen

1 MoMmelLLeHnin

CbanaHcMpoBaHHOE COYeTaHMe TOProBOW 1 pa3BneKaTeNbHOM
COCTaBNAOLWMX

PacTywmin noToK noceTuTenei 3a cHeT akTUBHOIO Pa3BUTKA
TPaHCMOPTHON MHPPACTPYKTYPbI U XKNNOrO CTPOUTENbCTBA

Walking distance of metro station Prospect Slavy

Convenient position at a brisk intersection

Location in densely populated district with the SEC’s target audience;
Long-standing relationship with its loyal customers

Optimal layout of retail galleries and premises

Balanced combination of retail and entertainment components
Growing visitor flow thanks to the on-going city infrastructure
development and residential construction

| SOUTH POLE. Shopping and Entertainment Centre
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NMJTAHUPOBOYHbIE

PELLUEHUA
LAYOUT SOLUTION

KHuru, ToBapbl A4na xo66wm

Opexpa

bblITOBaA TexHMKa
N SNEeKTPOHUKa

ToBapbl ans geten

O6yBb 1 KOXranaHTepes

KpacoTta
1 300pOBbe

PectopaHbl 1 Kade
Yenyrun

Pa3zBneueHus

MpoayKTbi ToBapsbl 4N goma

Mopapku 1 cyBeHnpbl
‘ MNpoune ToBapbl

ToBapbl gnAa cnopra
1 oTAbIXa

benbé

Akceccyapbl
1 IOBENINPHbIE N3genns
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KOHTAKTDbI
CONTACTS

FORTGROUP

Poccuna, 195220, CaHkT-TNeTepbypr
lpaxkgaHckum np., 4. 41, nut. b

T+7 8124566 300
®+78124566 301

fortgroup.ru

PykoBoguTens npoekTa: AboHnHa tOnua
E-mail: u.afonina@fortgroup.ru

FORTGROUP

41B Grazhdansky Prospect,
St. Petersburg, 195220, Russia

T+78124566 300
F+78124566 301

fortgroup.ru

Project Manager: Julia Afonina
E-mail: u.afonina@fortgroup.ru



