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YT OJIOK ©PAHLINI/
O MNPOEKTE

Toprosbi komrnekc «PpaHLy3ckuil bynbeap»
komnaHum FORTGROUP - yronok mopgHoiw
®paHumn Ha tore CankT-lNeTtepbypra. C
2005 roga ToOproB.bii KOMMAEKC MOMb3YETCS
HEVU3MEHHON NOOOBLID U BHUMAHUEM
nokynatenen. MeHssach Bcnep, 3a TEHASHUMAMM
1N TpeboBaHUAMN BPeMeHN, «DpaHLLy3CKUiA
OynbBap» COXpaHseT wWapM OAHOro W13
caMbIxX CTUMbHbIX KOMMnekcoB [leTepbypra.

Ha OByx aTakax pacnofioxeHbl 65 mara3nHoOB
cermeHTa fashion n noscegHeBHOM ogexxapl,
00yBU 1 aKCeccyapoB, a TakKe MPOAYyKTOBbIN
cyrnepMapkeT, kade 1 pecTtopaHsbl.

TK «®paHuy3ckuin byneeap» — nobegutens
npodeccrnoHanbHolM npeMmnn B 06NacTtu
TOProBon HeaswxXuUMocTu «100 Aydwmx
OMUNCHBIX 1 TOProBbIX LIEHTPOB Poccnmn-2017».

THE PIECE OF FRANCE/
ABOUT THE PROJECT

French Boulevard shopping centre of the
FORTGROUP Company is a little piece of
French fashion in the south of St. Petersburg.
Since 2005 shopping centre has enjoyed
the enduring love and attention of
its visitors. Changing with the trends and
demands of the time, French Boulevard
retains its charm as one of the
most stylish shopping centres in St. Petersburg.

There are a total of 65 shops covering
the fashion and casual wear segments, footwear
and accessories on two floors as well as a
grocery supermarket, cafes, and restaurants.

French Boulevard shopping centre won
a professional award in the area
of Commercial real estate “100 Best
Office and Retail Centres of Russia, 2017.”



OPAHLY3CKVE LWTYHKIA/
XAPAKTEPVCTUKI
[MPOEKTA

Obuwas nnowaap (GBA): 16 416 kB.M
ApengonpurogHas nnowanp (GLA): 11 581 kB.M
STaxHOCTb: 2

ObLLee Konnm4ecTBo MarasnHoB: 94

[MapKUHI: Ha3eMHbIN

SIkopHblie 1 NOTOKOOGpasylowme onepaTopbl:

CynepmapkeT «[lepekpecTok», MarasuHbl
TOBapoOB ANa Aeten «eTckuin mup», Acoola,
MarasuHbl KOCMETUKM U1 napdromMepumn
Vinb ne 60ta, JT'OkecntaH; MarasuHbl U3BECTHbIX
6penpgoB INCANTO, Cop.Copine, Charuel,
Befree, ZARINA, Anna Verdi, «dunnomat»,
Etam, Calzedonia, HOGL, Chester, Swarovski
1 Op., pecTtopaHbl 1 kKade: «Ha Mapax», «TepeMok»,
«BYLLIE», BkycHO — 1 To4ka, Burger King v p.

FRENCH SPECIAL THINGS/
CHARACTERISTICS OF
THE PROJECT

Total area (GBA): 16 416 sg.m.
Leasable area (GLA): 11 581 sq.m.
Number of storeys: 2

Total number of shops: 94
Ground-level parking

Anchor and shopper traffic-forming operators:

Perekrestok Supermarket, Children’s stores Detsky
Mir, Acoola, fragrances and cosmetics stores ILE
DE BEAUTE, L'Occitane; famous brand stores
such as INCANTO, Cop.Copine, Charuel, Befree,
ZARINA, Anna Verdi, Diplomat, Etam, Calzedonia,
HOGL, Chester, Swarovski and more, Restaurants
and Cafes: Na Parah, Teremok, BOUCHE, Vkusno i
Tochka, Burger King, etc.
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MpupocT YncneHHocTn HaceneHusi, 2023-2025
Population increase, 2023-2025
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HOBBbIE

KNJbIE KOMITJIEKCDBI
B 3OHE OXBATA

KK «CeHaT»

KK «Cube»

KK «Mopckasd muns»
KK «pac Opnos»
KK «Shepilevskiy»
KK «dedaHc»

KK «ID Park Pobedy»
KK «AkBuoH Leaves»
KK «3Be3abl cTonmu»
KK «Orhn Sanvsa»

o
2]
©
o
(5]
(6]
7]
(8]
o
(10
®

KK «ConHe4HbIn ropoay

2 6/0 000 m?

NEW APARTMENT
BUILDING IN THE
COVERAGE AREA

MXKK «ConHeuHbIn ropof Pe3naeHummn»
M>XKK «[sopLioBbin hacag»

MXKK «Anroputm CTpenbHa

MXK «JTtoborpaa»

KK «TannmHCKnn napk»

KK «BeTtep nepemeH 2»

KK «<NEWTATEP»

KK «HoBocenbe: [opoackne KBapTabl»
KK «JlecART»

006666

XK «[Nonnc HoBocenbe»

O6BbEM HOBOIro Xunbs, 2023-2025
Development of new housing in 2023-2025




LIEJTEBAA AYONTOPWNSA/
NMOPTPET MNOKYTIATENA

«PpaHLy3ckuin BynbBap» BCerga Nosb3yeTcs
BHVYMaHVEM MOKyNaTenen, TOProBbIi KOMMNEKC
cTtan u3nbneHHbIM MEeCTOM OTAblxa U
LOMMUHra Kak ang »kurenen KupoBCKOro
panoHa, Tak 1 ans rocten CaHkT-INeTepbypra.
SApo Leneson ayautopun — CEMbU CO CPEAHUM
YPOBHeM foxofa. PacnpeneneHve ayoutopum
no reHOepHOMyY MnpuaHaky — 52% >xeHckast
aygutopus, 48 % — Myxckas. bonee 26%
MOKyMaTebCKOM ayauTtopun NoceLLaeT Mosi
HECKOJIbKO Pa3 B Hedento.

TARGET AUDIENCE/
CUSTOMER’S PROFILE

French Boulevard has always been attracted
the attention of Kirovsky District customers.
The shopping center has become a favorite
place of recreation and shopping for Kirovsky
district residents as well as for St. Petersburg
guests. The core of the target audience is
families with average income. The gender
balance among shopping center visitors is 52%
female audience, 48% male. More than 26%
of customer’s audience visits the mall several
times a week.

CemeiiHas ayauTopus C YypOBHEM [0X0Aa CPeAHUi 1 Bbille cpefHero
% Family audience with average and above-average income

AYOTOPUNA B LINOPAX
VISITOR'S FIGURES

CpepnHui BO3pacT Average age

46-60 net 18-23 ropa
46-60 years 18-23 years

35-45 net 24-34 ropa
35-45 years 24-34 years

O MocetuTtenei TpaTaT 3a oguH BU3uToT 1500 oo 5000 py6.
O Visitors spend from RUB 1,500 to RUB 5,000 per visit

YacToTa noceweHuUn Visit frequency

2-3 pasa B Hepgeno E>xegHeBHO
2-3 times a week Daily

1 pa3 B Hepgento
Once a week

2-3 pasa B mecsiy < 1 pa3sa B mecsy
2-3 times a month < once a month




ATMOCOEPA ©PAHLIN/
APXTEKTYPA 1 ON3ANH

OTnnynTenbHOM 4epTol TOProBOrO KOMMJEeKca
SABNAOTCA MHTEPbEPHbIE PELUEHWs, CO34aHHbIE MO
OM3aH-NPOEKTY (PPaHLYy3CKOro apxmTektopa AHape
JNlaboppa. MNpoaymMaHHble NAaHNPOBOYHbIE PELLEHS
N CTUIN30BAHHbIE NHTEPBEPDI BbI3bIBAIOT OLLIyLLIEHWE
KomdopTa N HETOPOMIMBOCTW, HacTpamBaltoT Ha
HECMEeLLHYIO MPOry/Ky BAOMb KPacBO OOPMIIEHHDBIX
BUTPWH. BHeWHWIA 06NNK 34aHNsA C 3epKasibHbIM
dacagoM U OAVHHOW ranepeen mara3mHoB
cumBonmanpyeT bynbeap. B TK «®paHuy3ckui
OynbBap» peanaoBaHa koHLenuus fashion street nnm
«ynuua MobrnMbIX MarasvHoB». /IHTepbepbl MepBOro
aTaxa KOMMekca peanmsoBaHbl B KaCCU4eCKOM
oyxe ®paHumm XIX Beka, 3gecb cobpaHbl Mapku
n OpeHAbl, NMpuU3HaHHble 06pasuoM CTUAA "
aneraHTHOCTW. BTopon sTaxk OpueHTUpOBaH Ha
MOJI0ZbIX MoKynaTenen 1 ohopMIeH B AMHAMUHYHOM
CTUNE CoBPEMEHHOM EBpOnbI.

FRENCH ATMOSPHERE/

ARCHITECTURE AND DESIGN

The shopping centre stands out with its attractive
interior design developed in accordance with the
project of French architect Andre Laborde. Well
designed planning solutions and stylized interiors
create a feeling of contemplative comfort, setting up
for comfortable walk along nice decorated shopfronts.
The exterior look of building with its prominent
glazed facade and long shopping gallery symbolizes
a boulevard. French Boulevard shopping mall has
been designed in accordance with the fashion street
concept as well as a “street of your favourite stores”.
The interiors of the first floor have been designed in
the classical spirit of 19th-century France. It offers
brands and goods recognized as examples of style
and elegance. The second floor dedicated for young
audience, and has been decorated in the dynamic and
light style characteristic as a modern Europe.
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KOHTAKTDBI

FORTGROUP

Poccus, 195220, CaHkT-INeTepbypr
MoaxgaHcku np., a. 41, nut. b

T+7 812602 10 06
@ +7 812602 10 01

www.fortgroup.ru

PykoBoauTens npoekTa: [oneHok TaTbsaHa
E-mail: t.golenok@fortgroup.ru

CONTACTS

FORTGROUP

Lit. B, 41 Grazhdansky Prospekt,
St. Petersburg, 195220, Russia

Phone: +7 812 602 10 06
Fax: +7 812 602 10 O1

www.fortgroup.ru

Project Manager: Tatiana Golenok
E-mail: t.golenok@fortgroup.ru





