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obLweii Niowaabio nopaaka 1 MUNIMoHa KBaapaTHbIX METPOB,
COBOKYMHanA ayauTopuaA NoceTUTeNen — okono 9 MUNMMOHOB YenoBeK
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FORTGROUP

Investment | Development | Management

Komnanna FORTGROUP — oavH 13 nuaepoB pbiHKa KOMMEPYECKOW He-
aBmwkumocTn Cesepo-3anana. OCHOBHbIMU HanpaBfeHNAMU OEeATENbHO-
ctm FORTGROUP AaBnAaloTcA MHBECTVUUMW, AEBENONMEHT U ynpasrieHne
KOMMEPYECKON HEeBMXXNMOCTBIO.

CerogHA B nopTdene KOMNaHum YyeTblpHaauaTb 06beKTOB, 06Lel Mio-
Waablo nopAgkKa MUMMoHa KBaApaTHbIX METPOB, AECATb U3 KOTOPbIX
pacnonoxeHbl B CaHkT-lNeTepbypre n YyeTbipe — B MockBe.

B nepuog ¢ 2018 no 2022 roabl KOMNaHUA NPOBESia PEKOHLENUUIO U pe-
KOHCTPYKUMIO B HECKOJIbKMX TOProBbIX 06beKTax, B TOM 4ucne Ha cnar-
MaHCKOM TOProBOM KOMIJIEKCE KOMMaHum — «EBpononuc» PocTokuHO,
BXOJALLEM B JECATKY Hanbornee KpymnHbIX 06 bEKTOB CTONULIbI.

MockBa GBA, m2 CaHkT-lNeTepbypr GBA, m2
EBpononuc PocToknHo 242 594 Espononuc ClM6 137 830
[ATanA aBeHo 43 586 Cwutu Monn 104 768
FORT OtpaaHoe 37 357 JlonpoH Monn 83 060
FORT HAceHeBo 20 448 Pogeo [paiis 47 534
IO>HbIN nontoc 34 043
Akapem-TNapk 32 648
5 O3ép
30 848
MopT Haxonka
25 637
DdpaHuy3ckuin
6ynbBap 16 416
duroneHt 8 374
BusHec ueHTp
FORT TOWER 41 463



EUROPOLIS —

horazmancrull npoexm

FORTGROUP
6 Cankm-Ilemepoypee
c 2014 200a

FORTGROUP'S flagship project in Saint Pelersburg since 2014




Ronuenuus
U apxumermypa npoekma
Idea and architecture

ApxutekTypHaa koHuenuna EUROPOLIS 6naroaapa
AVHaMUYHOMY AM3aiHy OpraHuyHo obbeanHAeT 06-
pasbl cpasy YeTblpex APKUX eBPOMENCKMX ropoAoB.

MpuTAratensHocTe JIOHOOHA, camoro noceliae-
MOro mMeranonuca nnaHetbl, odapoBaHue MAPVIDKA,
cTonuubl MoAbl, Be4HaA kpacoTta Benukoro PUMA,
6e3ynepXxHocTb M dpaHTacTuyHocte BAPCENO-
Hbl — BCe 31O ypanocb coKycmposaTb B €AVHOM
NPOCTPaHCTBE KoMaHze apxuTekTopoB Chapman
Taylor. B YeTblpex Monnax KOMNIeKca Hawnm ceoe
oTpakeHne paHLly3cKanA YTOHYEHHOCTb, UTanbfAH-
CcKkaA Knaccuka, 6puTaHCcKaA OCHOBATEeNbHOCTb
M VCNaHCKNA TEMMEepamMeHT.

EUROPOLIS - Bce npuBunernv eBponenckmx cTonuy,.

EUROPOLIS architectural concept perfectly unites the
iconic features of four vivid European cities.

The attractiveness of London as the most visited
metropolis of the planet, the charm of Paris, the fashion
capital, the everlasting beauty of grandiose Rome, the
impetuosity and fantasticality of Barselona — all this is
knit in one place by Chapman Taylor architects team.

In four shopping malls one will see Italian classicism,
French sophistication, Spanish expressiveness and
British stability.

EUROPOLIS - all the privileges of the European
capitals.
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DUB ECRU VILET LIME IDOL MANGO

WEEKEND
GERRY WEBER  FALSONER zxe

Befree 1 cresmon Koronena TO U S

E€KONIKQO rencezvous  Strellson MARELLA
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JEWELRY

SOKOLOV MIUZ SUNLIGHT ﬁ N3 Tyanb

DIAMONDS
. TREET Colvin Kleir
Acnopriiacrep SIS K
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GATE31

cacharel

TERRANOVA
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Xapaxkmepucmuka

EUROPOLIS — makcuMym BO3MOXHOCTEW,
MaKCUMyM NPenMyLLEeCTB.

O6wana nnowapb (GBA): 141 700 m?
ApeHpgHana nnowaab (GLA): 60 000 m2
Ob6Lee konuyecTso oneparopos: 210
OTaXKHOCThb:

3 YPOBHA TOProBMM 1 pa3BneyeHni

2 ypoBHA BCTPOEHHOro napkuHra Ha 1 300 m/m

o0verma

EUROPOLIS — maximum opportunities,
maximum benefits.

General Building Area (GBA): 141 700 m?
General Leasable Area (GLA): 60 000 m?

No. of stores: 210

Levels:

3 levels of shops and entertainment

2 levels of built-in car park for 1 300 parking spaces

MJLH .
min

noceTuTenewn B MecAL,
customers per month

onepaTopoB
no. of stores






EUROPOLIS

Nm— N TpamBalHbIX MapLUPYyTOB
tram routes

= TponnelibyCHbIX MapLUPYyTOB
trolleybus routes
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aBTOGYCHbIX MapLIPYTOB
o o bus routes
J

-/
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peica aneKTpu4Ku
o o train trips

accessibillity 450 000 people

3oHa B npepenax 20-MMHYTHOM TPAHCMOPTHOM
pocTynHocTu - 2 195 000 YenoBek

Catchment area within 20-min. transport
accessibillity 2 195 000 people

3oHa B npegenax 10-MMHYTHOI TPaHCMNOPTHOM
AocTynHocTu — 450 000 yenoBek
Catchment area within 10-min. transport

PervoHanbHblii TOProBo-passrieKaTenbHbIi KOMMIeKe
EUROPOLIS pacnonoxeH B Bblboprckom paiioHe —
O[JHOM U3 CaMbIX NPECTUXHBIX U rYCTOHACENEHHbIX
B ropoge. [MonocTpoBCKUIN NPOCNEKT — KpymnHanA
TpaHcnopTHaA Maructpanb, coefuHAlWanA
Bbiboprckuii 1 KanMHUHCKUA panoHbl C LLEHTPOM
ropopa. KaHTemmpoBckan ynuua — OCHOBHaA apTepus,
csA3blBatowan MNeTporpaickuil panoH ¢ ceBepo-
BOCTOYHbIMM CMasibHbIMU MaccuBamu. PacrionoxeHHas
B LIArOBOW JOCTYMHOCTW CTaHUMA MeTpo «JlecHan»,
a Takxe pasBuTan CeTb MapLIPyTOB HA3EMHOro
TpaHcnopTa genaet EUROPOLIS nerko AocTynHbIM
ANA Bcex uTenein n rocteil CaHkT-MNeTepbypra.

Pacnoaioxpcenue

l.ocation

The Regional Shopping and Entertainment
Center EUROPOLIS is located in Vyborgsky
district — one of the most prestigious and densely
populated in the city. Polyustrovsky prospect—
a major traffic thoroughfare connecting Vyborgsky
and Kalininsky districts with the centre of the city.
Kantemirovskaya street — the main artery connecting
Petrogradsky district with the northern-east residential
areas. Lesnaya Metro Station located in close proximity
as well as the extensive network of surface public
transport routes makes EUROPOLIS easily accessible
to all residents and guests of St. Petersburg.

MJUH .
min

)

30Ha oxBaTta
catchment area

MJLH .
min

naccaxxmpornoToK CT. M. «JlecHaA» B MecAL
lesnaya metro station passengers per month
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Hoewvie acunvie komniiercol

® 960 00000000 Q

XK «benApt»
RC BelArt

XK Master Place
RC Master Place

XK «KaHTemuposckaa 11»
RC Kantemirovskaya 11

XK «[eopr JlaHapuH»
RC Georg Landrin

XK «HoBbIn JleccHep»
RC Novyy Lessner

XK «Benbli ocTpoB»
RC Belyy ostrov

KK UAC «YepHana peyka»
RC Chyornaya rechka

XK Park Side
RC Park Side

KK «Aypa»
RC Aura

XK «MNaHopama napk CocHoBka»
RC Panorama park Sosnovka

XK iD Svetlanovskiy
RC iD Svetlanovskiy

XK Svetlana Park
RC Svetlana Park

6 SOHE

KK Domino
RC Domino

>KK Domino Premium
RC Domino Premium

KK «YepHan peuka, 41»
RC Chyornaya rechka, 41

XK «JlncnyaHckan, 22»
RC Lisichanskaya, 22

XK «Hacneaune»
RC Nasledie

® 6 6 68

XK ILONA
RC ILONA

S

XK «CeBepHaa KopoHa (MNCK)»
RC Severnaya Korona (PSK)

XK «Meltzer Hall»
RC Meltzer Hall

XK «[NputaxeHne»
RC Prityazhenie

XK «CamncoHueBckuin, 32»
RC Sampsonievskiy, 32

KK Riviere Noire
RC Riviere Noire

XK PecnekT
RC Respect

OO0 006 6

oxedrmda

%
)
2
(04
%
%
%
<.

M

KoMeHAaHTCKMN NpoCneKT
Komendantskiy prospekt
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Staraya Derevnya
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Krestovskiy Ostrov

M)

YnenbHas

Udelnaya @

0 O

[noHepckast
Pionerskaya

Hempoepadckuii pation g

Petrogradskiy District

%

(1=}

M)

[Mnowanb
My>kecTBa

QQQ\IGJHG

EURO

13)14] Q
x%%meﬁ’ VAL « "9
y @9

02 9
Q == 0

@ /7%00

“n
Bbibopreckas m “
Vyborgskaya
[leTporpanckas z

m Petrogradskaya

1050000

06beM BBOAMMOIO HOBOIO XunbA, 2023-2027 rr.
total floor space of housing being comissioned, 2023-2027

np. HenokopéHHbIx

Kanununcxui pation
Kalininskiy District

uejlioer

NPOrHO3 NPUPOCTa YUCNEHHOCTU HaceneHua, 2023-2027 rr.
total population increase forecast, 2023-2027

21



y—

;;:n BELT T
. ‘._“: W_ﬁ?. L] E": "_




ydumopus.
lleau nocewenus

3 4 200a

CpenHWin Bo3pacT noceTutenen
average age of visitors

60-

e 40, = 12 O 29

NoKyrnka oaexabl n obysu NoKyrnka npoAyKToB NUTaHnA nocelleHme Kae 1 pectopaHos
purchase of clother and footwear purchase of food visit of cafe and restaurants
“ nokynatenen nocewatotT TPK 1 1 6onee pas B Hegenwo
of buyers visit the mall once a week or more
@ !‘ ; E 0o 4 E o
MoKynka AeTCKMNX TOBapoB nocelleHme KuHoTearpa n passriekaresbHblX LLEHTPOB apyroe*
purhase of kids goods cinema visit and entertainment others

30

nocetutenen TpatAT 6onee 5000 pybnen 3a BU3NT
visitors are spent more 5000 RUBLES per visit

*Tokynka napoMepnm 1 KOCMETUKW, SNEKTPOHUKN 1 BbITOBOM TEXHUKMU, KHUT, IOBENUPHbIX YKPALLEHWA, TOBapOB Af1A AoMma
* Purchase of perfumes and cosmetics, electronics and household appliances, books, jewelry, home goods
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Huppacmpyrmypa

B 10-MuHYyTHOM TpaHCNOPTHOW AOCTYMHOCTMU:
Within10 min. of transport accessibility:

0429

29

MEOULIMHCKNX YHpeXaAeHN CNOPTUBHBIX KNnyba / cekunm
medical institutions sports clubs / sections
@Dﬁ DDDI:II:I
R /l\
obpasoBaTtefibHoe yypexaeHve 6u3Hec-LUeHTpa
educational institutions business centers

31
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Dyo-ropm

Ha 3-m aTaxe pacnonoxuncA MnpoCTOPHbINA
COBpPEMEHHbIN (PyA-KOPT, apxuTekTypa, An3anH
N paxe MNNaHWpPOBOYHbIE peLIeHUA KOTOPOro
nepeHocAT Hac Ha JlasypHbin 6eper CeH-Tpone.
CoyeTaHMe HaNONbHOrO MNOKpPbLITUA LUBeTa
akBaMapuHa C WMPOKUMU NaHOPaMHbIMU OKHamu,
COYHOW 3€eneHblo, YIOTHLIMU AUBaAHYMKAMKU
Neco4HOro OTTeHKa — BCE HacTpavnBaeT noceTuTena
Ha 6e3MATEXHbIA OTAbIX U BCTPEYN C APY3bAMU.

On the 3rd floor there is a spacious modern food
court, whose architecture, design and even planning
solutions take us to the Cote d'azur Saint-Tropez.
The combination of aquamarine floor covering with
wide panoramic windows, lush greenery, and cozy
sand-colored sofas sets the visitor up for a relaxing
holiday and meetings with friends

nocago4yHbIX MecT
seats

1584

niowaab ya-kopta
food court area
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Rocpeitnu u pecmopanot

Mbl  npepycMoTpenu  MakcuManbHbId - KOMAOPT We have provided maximum comfort for visitors to

anA npebbiBaHuA nocetutenen B EUROPOLIS.
BHyTpM TOproBoro kommnpaekca MOXHO BbIMUTb
kodhe, noobenarb MM MOYXWHaTb — B MNepepbiBe
MeXay nocelleHnAMM Mara3uHoB unu npuaa B TPK
cneuvanbHo AfA 3TOro.

stay in EUROPOLIS. Visiting the shopping complex,
you can have coffee, lunch or dinner-in between visits
to stores or coming to the shopping center specifically
for this purpose.

STARS COFFEE Sunday

Jormer Baklazhan

aTax
level

aTax
level

KEUDO, «bywe»
- RUDO, Bushe

aTax
level

41



IIpodyrmoeswiti
zunepmaprem

Grocery hypermarket

42

MnepmapkeT O'KEW 3aHumaeT 6676 M2 u
cooTBeTCTBYeT cTaHgaptam O6HOBNEHHON
KOHLUenuum cetn. ACCOpTUMEHT npesbiwaeT 40000
HauMEHOBaHWIA, U3 KOTOPOro oKono 70% cocTaBnAeT
NpOAOBONBLCTBEHHbLIN accopTuMeHT. OCHOBHON
aKLUEeHT cAenaH Ha NpoAyKTbl CErMeHToB cpel 1
ynbTpa-gpeLl, Cnpoc Ha KOTopble, N0 3aABNEHNIO
KoMnaHwuu, pacTteT nocne naHgemuun. B utore
acCoOpPTUMEHT MPOAYKTOB C KOPOTKUM CPOKOM
rOAHOCTU — OXNTaXAEHHOro MAca, MTULbl, pbibbl,
MOpPEenpoAyKTOB, OBOLWeEN U PPYKTOB B 06LlEemM
— npesblwaeT 6000 nosmuun. Ewe 6onee 300
HauMeHOBaHWiA roToBbIX 6ntoa M3roTaBnMBaeTCcA B
COBCTBEHHON MekapHe u KynuHapuu. Kpome Toro,
y nocetuTenen ecTb BO3MOXHOCTb 3aiTu B Kace
Ha TeppuTOpMM MarasuHa, B HOBOM runepmapkeTe
[OCTyMHa ycnyra no Hapeske Konbac unum cbipos,
4YnCTKe pbibbl UM NPUrOTOBNEHMIO BMtoA Ha 3akas.

The O'KEY hypermarket occupies 6676 sgm and
corresponds to the updated network concept
standards. The assortment exceeds 40000 items, of
which about 70% is food. The main emphasis is placed
on products in the fresh and ultra-fresh segments,
demand for which, according to the company's
statements, is growing after the pandemic. As a result,
the range of products with short shelf life - chilled meat,
poultry, fish, seafood, vegetables, and fruits in general
- exceeds 6000 positions. Moreover, over 300 ready-to-
eat dishes are made in its own bakery and kitchen. In
addition, visitors can visit a cafe on the supermarket's
premises, and the new hypermarket offers services for
cutting sausages or cheese, cleaning fish, or preparing
dishes to order.

molc.
thsd

HauMeHOBaHWUM’
seats

6676

nnowasab runepmapketa
grocery hypermarket area




Ll aanvt smaceti

Opexpa / Clothes
O6yBb 1 KoxranaHtepes / Footwear and Leather
Benbé / Lingerie

Toapbl ona geten / Goods for Children HOHmaHmbL
AKceccyapsbl, OBENUPHblie N3aenus,
nopapku / Accessories, Jewelry, On aC US

Gifts
KpacoTa 1 300p0oBbe, ONTUKa
Health and Beauty, Optics

yop FORTGROUP FORTGROUP
CropT v oTabix / Sports and Leisure Mapus Hexopolesa Maria Nekhorosheva

+7 (812) 456-64-14 +7 (812) 456-64-14
DNEKTPOHUKA Y MyIbTUMenna 7 m.nehorosheva @fortgroup.ru m.nehorosheva @fortgroup.ru
P Y A fortgroup.ru fortgroup.ru

Electronics and Multimedia
PasBneyveHns / Entertainment

PecTtopaHsbl n kade / Restaurants and Cafes

MponykTbl / Food

Srax -1 Orax -2 ToBapbl ansg gnoma / Homeware
Level -1 Level -2
Toeapbl ons xob6wu n TBOpYecTBa /
Goods for Hobby and Creativity






