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XAPAKTEPHUCTUKA
OBbEKTA

O6uwas nnowans: 32 648 kKB.Mm
Apengonpuroaras nnowaas: 24 079 kB.m
DtaxHocTs: 4 (+ LOKOJNIbHBIN 3TAXK)

Mapkuur: 100 MOLWIMHOMECT, HAO3EMHbIN

MAra3mHOB
stores

CHARACTERISTIC
OF THE OBJECT

Total area: 32 648 sq.m

Leasable area: 24 079 sq.m

Number of floors: 4 (+ ground floor)

MNapkuur: space for 100 cars, ground level

7 5 M T H "lenfl)B/eK B roan
people / year
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[MPEMMYLWECTBA

YnobHas nokauus: xopoLas NewexoaHas U TPAHCNOPTHAS OCTYNHOCTb.

YHUBEPCANLHANA MPELCTABIEHHOCTL SKOPHLIX APEHAATOPOB
M NONynapHbIX BPEHA0B, COOTBETCTBYIOWMX NoTpebHOoCTsM LIA.

Bbicokast NnOTHOCTb XMNOM 3aCTPOMKM.

OTNUYHOS BUOMMOCTb OObEKTA.

ADVANTAGES

Convenient location: good pedestrian and transport accessibility.

The presence of universal anchor tenants and popular brands,
the relevant target audience needs.

High density residential development.

Excellent visibility of the object.

M M H WwaroBds fOCTYNHOCTb
Ao m. Akapgemuueckas

. walk to Akademicheskaya
m i n

metro station



AKOPHbIE
APEHIATOPGI

Cynepmapker «[lepekpectok» — 1 985 ks.m

[MnepMapKeT 3nekTPOHUKM U 6bIToBOM TexHMkM «M.Bugeo» — 2 073 ke.m
Yuueepmar getckux Tosapos «Jlykomopsey — 1 097 ke.m
MHorosanshbiit kuneteatp «Popmyna Koy — 2 463 ke.m

Marasun ogexas MODIS — 1 019 kB.m

A Takxe NoToKkoOOPA3YILLME ONEPATOPLI: MATA3UH TOBAPOB A1

TBOpPUEeCcTBa «X066MTb», MarasmHel MODIS, Zarina, Befree, Love
Republic, New Yorker, Finn Flare, Intimissimi, Calzedonia, Gloria
Jeans, SAVAGE, Ounnomat, MAVI, ECCO, Tamaris, Reiker, 1001
Dress, Cozy Home, modi, marasmHel kocmeTmkn Pus low, mOkeuraH,
pectopaHsl u kade: Chili Pizza, 6ywe, Cinnabon, KFC, Burger King,
Tepemok, Pho Bo v ap.

ANCHOR
TENANTS

Perekrestok Supermarke t- 1 985 sq.m

Hypermarket of electronics and household appliances M Video -2 073 sq.m
Department store of children's goods "Lukomorye" - 1 097 sq.m

Multiple Cinema Theater “Formula Kino” - 2 463 sq.m

Clothing store MODIS - 1 019 sq.m

As well as streaming operators: art store Hobbity, MODIS, Zaring,
Befree, Love Republic, New Yorker, Finn Flare, Intimissimi, Calzedonia,
Gloria Jeans, SAVAGE, DIPLOMAT, MAVI, ECCO, Tamaris, Reiker,
1001 Dress, Cozy Home, modi, cosmetics stores: Riv Gosh, L'Oksitan,
restaurants and cafe: Chili Pizza, bushe, Cinnabon, KFC, Burger King,
Teremok, Pho Bo etc.
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TEPPUTOPUS 310POBOTO CHA FU N SHOP

Chit:  Gywe fanees (%)
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EEGHEE CanoHbl Kpacusoro
"""""""""" HacTpoeHua!

HACARONIKA - x OMeraoon D 6unaiin TELE2

IECTHO — JIelleBynte

cofix

fresh coffee. fixed price.

Tepemok  PhOBO  * ~ foues:






OV3ANH
M KOHUETNLWMA
MHTEPBEPOB

CoBpemeHHbie,  SpKMe  peLieHWs  MHTepbepa
HEMNOCPEACTBEHHO CBA3QHbBI C HA3BAHMEM TOProBO-
PA3BNEKATENBHOMO  KOMMIEKCA, PACMONOXKEHHOTO
PALOM CO CTAHUMEN METPO  «AKaLeMUYecKany.
DProHOMUYHbIE APT-OBbEKTH OTPAXAKOT 2 TEeMbl
B ausartHe TPK: Tema npupoasl — spkui 3eneHsbii
UBET, [OEPEBAHHbIE  3MEMEHTh,  eCTECTBEHHbIe
GOpPMbI, CTanbHble MNAGOHL B BUAE [EPEBLEB
M TEeMd  OKOLEMrOpOAKA:  PACKPBITHIE  KHMUIM-
ceetunbHukM.  HeoxupaHHble  w knaccuyeckue
AM3aiHepckme peLieHus onpeneneHHo
3AMOMMHAIOTCS, A TAKXE  HOXOAAT  OTKAMK
Yy PA3HbIX BO3PACTHbBIX KATEFOPUIM MOCETUTENEN.

INTERIOR DESIGN
AND CONCEPT

Modern, bright interior solutions are directly
related to the name of the shopping
and entertainment complex, located next to the
Akademicheskaya metro station. Ergonomic art
objects reflect 2 themes in the design of the shopping
center: the theme of nature is a bright green color,
wooden elements, natural shapes, steel shades
in the form of trees and the theme of the academic
town: open book-lamps. Unexpected and classic
design decisions are definitely remembered
and also resonate at different age categories

of visitors.




AKAAEM-TIAPK

TOproBo-paseneKaTebHbIi KOMNAEKC

EBSATKUHO
evyatkino

TPAHCIMOPTHAA OOCTYINHOCTDb
TRANSPORT ACCESSIBILITY

120 000
250 000
320 000

MUHYT yenoesek
minutes people

JTJOKALUNA.
JOHA OXBATA

TPK  «Akagem-lTapk» PACNONOXEH B  OAHOM
3 Hanbonee OMHAOMUYHO PO3BMBAIOLLMXCS
M COMOM KPYMHOM MO MOWAAM PAMOHE TFOpPOAQ,
HO  MepecevyeHnu  2-X  KPYMHbIX  TPAHCMOPTHBIX
marucTpanen — npocnektos [paxpaaHckoro u Hayku.
PasenTas ceTb HAO3EMHOrO TPAHCMOPTA M HanWuue
B LUGTOBOW AOCTYMHOCTM CTOAHUMM METPO, nenaert
TOProOBbIM KOMMEKC NErKOLOCTYMHbIM 4151 NOKYNATENeM.

mln

fram routes

A ww A%
r N 3 TPAMBAWHbIX MAPLUPYTA

(HE 2 TpoNNenbycHbIX MapLUpyTd
trolleybus routes

LOCATION.
CATCHMANT AREA

Academ-Park is located in one of the most
dynamically developing and the largest area
of the «city, at the intersection of 2 major
transport  highways —  Grazhdanskiy prospect
and Nauki prospect. The developed ground
transportation network and the availability of
metro station within walking distance makes the
shopping complex easily accessible for buyers.

M n H CpeaHui NAccaXXMponoToK CT. M. Akagemuyeckas 3a mecsy,
Average passenger traffic of Akademicheskaya metro station for the month

bus routes

N .l 6 ABTOGYCHBIX MAPLUPYTOB
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Grazhdansky prospect
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Total floor space of housing being comissioned
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AKAAEM-NAPK

TOProBo-paseNeKaTenbHbIN KOMNAEKC
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Akapgemnyeckasi
Akademicheskaya ’7,000,7

Q) P
Yry, MnaHoBbIv NPUPOCT HaCENEHUS
Total population increase forecast

yeJsioBekK

Mnowaas MyxecTsa people

Ploshad Muzhestva
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XUNOE
CTPOUTENBLCTB
B 30HE OXBATA
(2023-2025¢r)

KK «Hayka»

KK «Pyubmy»

KK «LlsetHoit ropoa»

XK «Manopama napk CocHoskay
KK «Akagemmnk»

KK «Svetlana Park»

XK «iD Svetlanovskiy»

O

Il ks. 2025 1.
Il ks. 2024 1.
[l ks. 2024 1.
Il ks. 2024 1.
IVke. 2025 .
llke. 2023 1.
IV ks. 2024 1.

RESIDENTIAL
CONSTRUCTION

IN THE CATCHMENT AREA
(2023-2025rr)

LCD "Nauka" llsq. 2025 .
LCD "Ruchi" lll'sq. 2024 r.
Residential Complex "Tsvetnoy Gorod" [ll'sq. 2024 r.
Residential complex "Panorama Park Sosnovka" 1l sq. 2024 r.
LCD "Akademik” IVsq. 2025
LCD "Svetlana Park” l1'sq. 2023 r.
Residential complex "iD Svetlanovsky" IVsq. 2024 r.






AYONTOPUY. AUDIENCE.
LLENWM MO CELWEHKMA VISIT PURPOSES

dnpo uenesoi ayamTopmmn — monofasie cembn ¢ aeTbMu. OCHOBHbIE The core of the target audience is young families with children.
Apansepsl nocelenna: ynoberso nokaumu TPK; xopowmit nyn Main drivers of visit: convenience of location of shopping and
QPEHATOPOB; HANUYME PA3BIEKATENBHOM COCTABARIOLLEH entertainment complex; good pool of tenants; the presence of an
(knHoTeaTp, kade 1 pecTtopaHsl, meponpuatus). B cpeaHem entertainment component (cinema, cafes and restaurants, events).
nocetutenu nposoast B 1PK «Akagem-MNapk» 3 yaca u Gonee. On average, visitors spend 3 hours or more in the Academ-Park.

% NOKynkKa oaeXxpabl 1 06yeu % noKynka nappiomepumn u KOCMETUKHU
purchase of clothes and footwear E purchase of perfumes and cosmetics

\ l
7 o o
O MOKYNKa NPOAYKTOB MUTAHMS /O NOKYNKA AeTCKMX TOBAPOB
purchase of food purchase of kids goods

W
- AL o
@ é % noceweHue Kkade U pecTOpaHoOB @ .| 2 o/o apyroe* O + .| 5 O
visit of cafe and restaurants others*

CemeiiHasa ayauTopuUs C ypoBHEM CooTHOLIEHME YXEHCKOW U MY)KCKOW ayauTOpUun Mpupocr monogoii ayautopum (ao 25 ner)

aoxoaa cpepHuii/cpeaHnii+ The ratio of female and male audience MO OTHOLUEHMIO K NPOLUJIOMY Foay

Family Audience with Level Young audience growth (up to 25 years)
*MocelleHne KNHOTEATPA, CANIOHA KPACOTbI; NOKYNKA 6bITOBOH TEXHUKM U 3JIEKTPOHUKM, IOBEJIMPHBIX YKPALUEHUA income average / average + in relation to last year

*Visit to the cinema, beauty salon; purchase of household appliances and electronics, jewelry
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MNMITAHNPOBOYHbBIE PELLEHWMY
PLANNING SOLUTIONS

YPOBEHb
level

YPOBEHb
level

YPOBEHb
level

YPOBEHb
level

Opexaa

benbé

Kpacota u 3noposbe

O6yeb 1 koXrananTepes
AKceccyapbl U IOBENMPHbLIE M3eNUs
Tosapsl ans neren

Tosapbl Ans foma

[MponykThbl

Yenyru

KHuru, ToBapsbl ans xo66m
Monapku v cyseHmpsl

BbiIToBOS TEXHMKA M 3NEKTPOHMKA

Pectopanbl 1 kade

Passneuenms

Clothes

Lingerie

Health and beauty
Footwear and leather goods
Accessories and jewelry
Kids goods

Homeware

Food hypermarket

Services

Books and goods for hobby
Gifts and souvenirs
Electronics and multimedia

Restaurants and cafe

Entertainment



KOHTAKT b

PykosoauTtens npoexTa
Makenm Nyuiok

E-mail: m.lutsuk@fortgroup.ru
Ten: +7-812-456-64-04

3amecTuTens pykoBoaUTENs NPOeKTa
Thoamuna 3akc

E-mail: l.zaks@fortgroup.ru

Ten.: +7-812-602-10-26

HauanbHuk otaena npoaax peknamHbix
nosepxHocTei denucosa AHHa

E-mail: a.denisova@fortgroup.ru

Ten.: +7-812-456-63-24

CONTACTS

Project Manager

Maxim Lutsuk

E-mail: m.lutsuk@fortgroup.ru
Tel: + 7-812-456-64-04

Deputy Project Manager
Lyudmila Zaks

E-mail: |.zaks@fortgroup.ru
Tel .. + 7-812-602-10-26

Head of sales department for advertising
surfaces Denisova Anna

E-mail: a.denisova@fortgroup.ru
Tel . + 7-812-456-63-24

FORTGROUP




