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MNONKOC NPUTAKEHUA

/ Ob OBbEKTE

ATTRACTION POLE
/ ABOUT

LleHTp wonuHra n passneveHnn «kOxHbI MNontocy - ana Tex, KTo KnBeT
B PUTMe COBPEMEHHOIO FOPOoAa, CleAnT 3a MOAHbBIMY HOBUHKaMK 1
X04eT ObITb B KypCe NOoC/IeHNX TPEHAOB. OTO LIEHTP NPUTSXKEHNA AN1A
XuTenewn Tpex parnoHos MNetepbypra — OpyH3eHCKoro, MoCcKOBCKOro
1 Hesckoro.

MuKc nonynspHbix 6peHfOB ANnA noKynatenen ¢ nobbiM ypoBHEM
[OXO[1a, pa3BrieueHnsa s BCe CeMby, YIOTHbIe Kade 1 pecTopaHbl.
Ha Tpex 3Ta)kax KommnieKkca B MPOCTOPHbIX rafiepesx nocetutenen
XOyT 6onee 70 MOAHbIX OYTMKOB, MOMYASAPHbLIX MacC-MapKeT
6peHAOB 1 KancCybHbIX KOMEKLUIA.

OTHOXHYTb, pa3Bneybcs, NepekycuTb U NopagoBaTb ce6s 0OHOBKaMu
— OT/INYHDBIN peuenT BbIXoAHOro AHA oT TPK «KOXKHbIN nontoc».

Entertainment and Shopping Centre South Pole is meant for those
who live in beat of modern city, look to the latest fashions and want
to be kept up-to-date on the latest trends. This attraction pole is
for the residents of three districts of St. Petersburg — Frunzensky,
Moskovsky and Nevsky.

It is a mix of popular brands for shoppers of different income levels,
entertainments for the whole family, cozy cafes and restaurants.
More than 70 fashion boutiques, popular mass market brands and
capsule collections are waiting for visitors in wide galleries on 3
floors of the complex.

Here’s a great plan for a weekend from South Poole SEC: come here
to relax, have fun, have a meal and make your day with new outfits!

| SOUTH POLE. Shopping and Enterta
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IOXKHOE HATMPABJ/IEHUE

/ NOKALMA

SOUTH DIRECTION

/ LOCATION

TPK «lOXHbIA nontoc» pacnosiokeH B cepaue
DpyH3eHCKOro parioHa, Ha nepeceyeHun OfHOW
M3 CaMbIX aKTMBHbIX TPAHCMNOPTHbIX MarnucTpanen
ropopa-npocnekTtaCnasbl 1 [1paxcKon ynuLbl, B AT
MUHYTax e3[bl OT CTaHLUMn meTpo «byxapecTtckasa» n
«MexgyHapogHas».

JTOT pavioH ropoja [aBHO C/IOXWACA, KMeeT
pa3BuTYyI0 MHPPACTPYKTYpPY 1 CBOIO MCTOPUIO. TeM He
MeHee, ero pa3sutue npogomxaertca. Pagom ¢ TPK
BO3BefleH KPYMNHbIN Xunnom komnnekc, a 8 2019 rogy
B LLAroBow JOCTYMHOCTU NOABATCA elle fiBe CTaHLuMK
- «[Mpocnekt CnaBbl» 1 «[lyHacKas», CTUMYINPys
nosBJieHne HOBOCTPOEK.

YnauHoe pacnonioxeHvie Komrnekca obecneymsaeT
NMOCTOAHHOE TMOMOMIHeHWe Myfna  nokynaTenen
M3 umcnia XKuTenelm HOBbIX KBapTanoB. lMpu 3Tom
y «KOXHOro nostoca» MHOrO BEPHbIX MOKNOHHVKOB
CO BCell 0ro-BocTouHol yactu Metepbypra, gaBHo
NPUBbLIKLLNX OfeBaTbCA B €ro MarasuHax.

Bnnsocte KAJl, ygobHble npoesgbl U NpocTopHas
HaseMHaAa napkoBka Ha 350 MmawuHomecT
TPAaAMLUMOHHO  MpMBAEKalOT U NoKynaTtenemn-
aBTOMOOUINCTOB.

South Pole SEC is located in the heart of Frunzensky
District, at the intersection of one of the most
active traffic artery of the city - Prospekt Slavy and
Prazhskaya street, within five minutes by driving
off Bukharestskaya and Mezhdunarodnaya Metro
Stations.

This district of the city has developed a long time ago,
it has extended infrastructure and it's own history.
Nevertheless it's development is continuing. Newly-
built large residencial complex has recently been
constructed, in 2019 within walking distance there
will be two new metro stations: Prospekt Slavy and
Dunayskaya, which will stimulate the consruction of
new buildings.

The favourable location of the complex provides the
continuous replenishment of customers pool from
amongst residents of new blocks of houses, However,
South Pole has a lot of loyal following from around
the south-east part of St. Petersburg, who got used
to dress in its stores.

Ring Motorway proximity, convenient passages,
wide surface parking for 350 car spaces traditionally
attract also customers-automobilists.
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NPOCTPAHCTBO A/191 ®AHTA3ZUU
/ APXUTEKTYPA U KOHLENLUUA

ApXMTEKTYpa 1 YHVKabHbI aBTOPCKWUI MHTEPbep MOJNa Bcerga 6y 3anoMMHaOLWMMNCA, CO3AatoWMm
NPUATHYI0 aTMoCchepy AN WonrHra u otabixa. Ho Bpems He cTonT Ha MecTe. HoBOe noKoneHme nokynaTtenen
MOBbILLIAET CBOV 3aMpoChbl U TPeBYeT M3MEHEHWIA.

IMAGINATIVE SPACE

Nna HaBCcTpeuy oxnpaHusm nokynatenein, B 2016 - 2018 rogy «kKOXKHbI MOMOC» U3MEHW CBOW 06/IUK, / A RC H IT E CT U R E A N D CO N C E PT

cTan 6onee APKNM, AVHAMUYHBIM 1 COBPEMEHHbIM. ITO OTPaXeHOB 06HOBNIEHUN dacafos,
0pOpMIEHNN NHTEPBLEPOB, MIAHNPOBKE:

HOBBIN APKWI FaBHbIN BXOA C MPOCTOPHbIMM CBET/ILIMM XO/TaMM NPUTATMBAET B3rNAg;

- yoobCTBO NepeaBmKeHMA obecneyBaeT NaHOPaMHbI NUGT;

©  MaKCUMasbHO yBeNYeHa apeHAoNpUrogHas niowagb;

32 CYeT CO3[aHus eiVHON BUTPUHHOWN NIHWM ranepeit ynyymnca 0630p 1 3putenbHOe BOCNpUAT/E
NPOCTPaHCTBa;

©  KONMYeCTBO MECT OTAbIXa MOMOHUIOCh KOMPOPTHON NeKapHe;

- B 2017 -2018 rogax npomnsoLuno obHosneHne byaKkopTa C HOBbIMU AEKOPATUBHBIMU PeLleHNAMMU.
OTKpbITbl AETCKUIA pa3BneKaTebHbIN LeHTp nnowaabto 1 900 KB.M 1 KnHoTeaTp nnowafbto 1 900 KB.M;

 YIYULNIOCh KaueCTBO MHTEPbEPHOro OCBeLLeHUs.

Cnepysa 33 NoOXKeNaHUAMY LieNeBOoN ayauToprmn, 06HOBUIICA Ny apeHaaTopoB. Cembi C 4ETbMM NOpagyioT
MHOroob6pasue BbIOOPOB AETCKMX TOBAPOB U YCHYT.
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The architecture and unique interior design of the mall was initially very creative and pleasant for shopping
and leisure. For the time goes on new generation of consumers request modern upgrade and new shopping
experience.

| SOUTH POLE. Shopping and Entertainment Centre

Coming to meet the expectations of the customers, South Pole changed its appearance in 2016-2018, became
brighter, more dynamic and up-to-date. The changes is concern new facade and interior design as well as the
layout:

-pa3B/sieKkaTe/ibHbI KOMMNJIEKC

- new brilliant main entrance with spacious and bright entrance zones is attract visitors’ attention;

« panoramic lifts is conveniently connect the shopping levels;

- theleasable area is increase to its maximum;

« lined-up shopping windows are improve the general look of the mall and give the feeling of much
space around;

- the quantity of rest places has replenished with a comfortable bakery

«  The updating of food-court with new ornamental concepts was performed in 2017-2018. The children’s
entertainment center for 1900 sg. m and the movie theater for 1 900 sq. m werw opened.

- the quality of interior lighting is improved.

OMHbI MOJOC. Toproso

The tenant mix is changed in accordance with consumers’ preferences. Families with children
will love new entertainment zones.



OoTAbIX U LLONMUHT

B HOBOM PAKYPCE
RETAILTAINMENT IN NEW

PERSPECTIVE

TPK «lOXHbI1 MOMAOC» — HOBbIN LEHTP OoTAblXxa ”
WOMNUHIa C ONTMMasbHbIM 6GanaHCOM WHTEpPecoB
[nA MnoKynaTtenen Bcex BO3PacTOB M COUMaNbHOMo
ctatyca. OTnMunTeNnbHOM 0COBEHHOCTbLIO KOMMEKCa
CTan CUNbHBLIA MyN apeHAaTopoB, NpefasarakLLmx
TOoBapbl W ycnyrm ANAA CemenHow ayguTopuu, a
TaKXe MaeanbHbll MUKC MOoNynApHbIX 6peHaoB And
npuBeYEHNA NOANbHbIX NMOKynaTenei.

ExxefHeBHble  MOKynKu, 0OYCTPOWCTBO  [OMa,
CEMENHbIN AO0CYr, 3aHATUA CNOPTOM W  MOAHbIN
LIOMVWHT — BCe Ba)KHelLLMe acneKTbl »K13HK toboro
ropokaHvHa obbveguHATca B «lOxHOM [Montoce».
CemeliHble LEHHOCTM W©  0OYCTPOWCTBO [JOMa
noadep>KMBaloT Takme KpyrnHble onepaTopbl, Kak
NPOAYKTOBbIN runepmapkeT «Green lNepeKkpecToky»,
rmnepmapkeTt 3n1eKTpoHuku «M.Buaeo», KpynHbIn
onepatop DIY «[JomoBOIi», KOTOPbIV 3aHMMAET bosiee
2 000 KB.M Ha NepBOM dTake KoMrnekKca.

[eTCKU cermMeHT LWMPOKO MNpeacTaBfieH JINHENKOMN
nonynApHbIX O6PeHAOB, KPYMHENLWNA K3 KOTOPbIX
— YHMBepMar [eTCKMX TOBapoB «[leTckuin mupy,
Ha nnowaan 6onee 1 300 KB.M. Ha TpeTbem 3Taxe
«KO>KHOro nosntoca» PacnonioXKeH LEeHTP CeEMENHOro
gocyra Jump C wWrpoBbiMM MAOWAAKaMuW  AnA
JeTel BCeX BO3pPacTOB, 3[eCb e pa3mecTunca
MHOr03asIbHbI KNHOTeaTp «KnHorpagy.

B koHue 2016 roga OTKpbIICA MarasvH OJHOro u3
cambIX MOMYNAPHbIX 1 NOUMbIX neTepbypKLuamm
6peHnos Mango. [MnepmapKeT MOQHOW ofexAabl
3aHAn 6onee 1 000 KB.M Ha ABYX YPOBHAX TOProB/N.
B Hem npepfcTaBneHbl XXeHcKasA, MycKasa 1 geTckan
Konnekumnmn.

Entertainment and shopping center South Pole is to
become a new center for shopping and leisure with
the ideal balance of interests for customers of all
ages and social status. Its key significant feature is a
deliberate tenant mix offering goods and services for
families, and also a wide range of popular brands to
attract new clients.

All most important people’s values  such as
housekeeping, family, sports, fashion, and grocery
are gathered in the South Pole shopping center.
Goods for house arrangement and decoration are
provided by Domovoy DIY store and hypermarket of
electronics & appliances M.Video; everyday groceries
come from supermarket Green Perekrestok.

The children segment is widely presented with the
line of popular brands, the largest of which is the
department store of goods for children Detskiy Mir,
at the area of over 1,300 sg. m. The family leisure
center Jump is arranged on the second floor of South
Pole having the playgrounds for children of all the
ages; the multiplex Kinograd is located here as well.

The shop of one of the most popular and favourite
brands for Petersburgers - Mango - was openedin the
end of 2016. The hypermarket of fashionable clothes
occupied over 1,000 sq. m on two sale storeys. It has
women, men and children collections presented.

| SOUTH POLE. Shopping and Entertainment Centre
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BAXXHOCTb AETAJIEU

/XAPAKTEPUCTUKWU

IMPORTANCE IN DETAILS
/CHARACTERISTICS

O6wan nnowapb: 34 042 KB.M
ApeHpgonpurogHas naowapb: 26 902 KB.M
DTa)KHOCTb: 3

MapKuHr: HazemHbin, 350 MalwmMHOMeECT
O6wee KONMUYeCcTBO MarasnHoB: bonee 75

Total area: 34,042 sq. m

Leasable area: 26,902 sq. m

Number of floors: 3

Parking: ground level, space for 350 cars
No. of stores: over 75

AKOpHbIe 1 NOTOKOO6PA3yIoLIMe apeHAATOPbI:

cynepmapker «[lepekpecTok» — 3 436 KB.M

rmnepmMapKeT SNEKTPOHUKN 1 BbITOBOM TeXHWKM «M.Bugeo» — 3 616 KB.M
YHMBepMar feTckux ToBapos «[leTckmnin Mup» — 1 336 KB.M
¢duTHec-LeHTp Extra Sport — 1 438 KB.M

pasBneKkaTeNbHbIN LeHTp Jump ana geten n pogutenen — 1 877 KB.m
MHOro3asbHbI KNHeTeaTp «KnHorpag» — 1 880 KB.M

mara3uH NIKE FACTORY STORE - 1 055 ke.m

marasvH MANGO - 1 065 KB.M

MarasuH ToBapoB Ansa goma «JJomoson» — 1 888 kB.m

MANGO, NIKE FACTORY STORE, Lo, INCITY, PANDORA, Zarina, befree, O’stin, Diplomat,
«3ctenb AfloHun», Palmetta, Chester, «xJkoHuKa», < TBOE», «<bykBOef», MarasnHbl KOCMETUKN
1 napdromepun «Mnb e botax» n «MoapykKa»; MarasvmH TOBapOB A1 WNTbs U pyKodenus
«Mronouka», pectopaHsbl 1 Kape: McDonald’s, Carl’s Junior, KFC, n gp.

Anchor and customer flow-generating tenants:

Perekrestok supermarket — 3,436 sq. m

M.Video electronics & appliances hypermarket - 3,616 sq. m
Junior children’s department store Detskiy mir - 1,336 sq. m

Extra Sport fitness center — 1,438 sq. m

entertainment center Jump for children and parents - 1,877 sq. m
multiplex Kinograd — 1,880 sq. m

shop NIKE FACTORY STORE - 1,055 sq. m

shop MANGO - 1,065 sg. m

shop of home furnishings Domovoy — 1,888 sq. m

MANGO, NIKE FACTORY STORE, Lo, INCITY, PANDORA, Zarina, befree, O'stin, Diplomat,

Estelle Adony, Palmetta, Chester, Econica, TVOE, Bookvoed, makeup and perfumes shops: Ile
de Beaute and Podruzhka; Igolochka hobby store, restaurants and coffee-shops: McDonald’s,
Carl’s Junior, KFC, etc.

OMHbIW MOJTKOC. Toproso-pa3BekaTenbHblit komnnekc | SOUTH POLE. Shopping and Entertainment Centre



NEPEXO/4 HA HOBbIU YPOBEHb

/ NMPEMMYLLECTBA

NEXT LEVEL OF SHOPPING
/ ADVANTAGES

TPK «lOxHbii Montoc» o6beguHseT B cebe Bce HEObXoaMMble KavecTsa AJia Toro,
4TO6bI BbITb TIOGUMbIM MECTOM 1A OTAbIXA U PA3BIEUEHWIA.

South Pole SEC has all the features necessary to become one’s favorite leisure and
entertainment spot.

MNewasa goctynHocTb oT MeTpo «[1pocnekT Cnasbly;

BbirogHoe pacnonoeHune Ha nepeceyeHnn KPYmnHbIX TPAHCMOPTHBIX
NOTOKOB;

CrabunbHan NPOXOAUMOCTb M LUIMPOKMIA OXBAT LieNieBON ayanTopum
HEeCKOJIbKMX ryCTOHaCeNIeHHbIX PailoHOB;

Hanunume cnoxmnsluenca noanbHOM aygutopumn nokynaTtenen;
OnTuManbHble NIaHNPOBOYHbIE PELLEHUA TOPrOBbIX ranepen

1 MoMeLLeHnI;

CbanaHcMpoBaHHOE COYeTaHMe TOProBOW 1 pa3BneKaTeNbHOM
COCTaBNAIOLWMNX;

PacTywmin noTok noceTuTenei 3a cHeT akTMBHOIO Pa3BUTHA;
TPaHCMOPTHON MHPPACTPYKTYPbI U XKUNOTO CTPOUTENLCTBA.

Walking distance of metro station Prospect Slavy;

Convenient position at a brisk intersection;

Location in densely populated district with the SEC's target audience;
Long-standing relationship with its loyal customers;

Optimal layout of retail galleries and premises;

Balanced combination of retail and entertainment components;
Growing visitor flow thanks to the on-going city infrastructure;
development and residential construction.

O/TtOC. Toproso-passnekaTesibHblit Komnieke | SOUTH POLE. Shopping and Entertainment Centre
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NMJTAHUPOBOYHbIE

PELUEHUA
LAYOUT SOLUTION

Opexna

O6yBb 1 KOXranaHTepes
KHuru, ToBapbl Ansa xo66m
ToBapbl gna goma
Mpouve ToBapbl

bbiIToBas TexHMKa
N 2NEKTPOHMKa

Kpacota
1 300pOBbe

PazBneyeHuns

MNpoayKTbl
MNopapkn 1 cyBeHUpbI

PectopaHbl n kKade
Yenyru

ToBapbl Ansa cnopTa
N oThbixa

benbé

Akceccyapbl
W I0BENMPHbIE N3[enuna

OMHbIW MOJTKOC. Toproso-pa3BekaTenbHblit komnnekc | SOUTH POLE. Shopping and Entertainment Centre
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KOHTAKTDbI
CONTACTS

FORTGROUP

Poccuna, 195220, CaHkT-TNeTepbypr
lpaxkgaHckum np., 4. 41, nut. b

T+7 8124566 300
®+78124566 301

fortgroup.ru

PykosopuTenb npoekra: CraposonTosa tOnua
E-mail: u.starovoytova@fortgroup.ru

FORTGROUP

41B Grazhdansky Prospect,
St. Petersburg, 195220, Russia

T+78124566 300
F+78124566 301

fortgroup.ru

Project Manager: Yullya Starovoytova
E-mail: u.starovoytova@fortgroup.ru



