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YIrONoK
MOOHOW ®PAHLININ/
O MPOEKTE

Toprosei KOMMNEKC «PpaHLy3ckuin BynbBap»
koMnaHum FORTGROUP - yronok MogHom
OpaHumm Ha tore CankT-INetepbypra. C 2005
roga «®PpaHuysckun  BynbBap»  MOMb3YeTCs
HEM3MEHHOM  MOOOBBID U BHUMAHWEM
nokynartenen. MeHsascb Bcneq, 3a TeHAEHLNSAMM
1N TpeboBaHVAMN BPeMeEHU, «DpaHLy3CKuM
OynbBap» COXpaHseT WapM  OfHOro 13
caMbIX CTUfIbHbIX KOMMNekcoB [leTepbypra.

Ha OByx aTakax pacnofioxeHbl 65 mMara3nHoOB
cermeHTa fashion n noBcegHEBHOM OQeXabl,
00yBW 1 aKCeCCyapoB, a Takke CynepMapKeT,
Kade 1 pecTopaHbl.

TK «®paHuysckuin OynbBap» — nobegutenb
npodeccroHanbHOM  NpemMun B 0bnactu
TOProBon  HeamxkuMocTn  «100  Ayuwnx
OMCHBIX 1 TOProBbIX LIEHTPOB Poccun-2017».

THE PIECE OF
FASHIONABLE FRANCE/
ABOUT THE PROJECT

French Boulevard shopping centre of the
FORTGROUP Company is a little piece of
French fashion in the south of St. Petersburg.
Since 2005 French Boulevard has enjoyed
the enduring love and attention of
its visitors. Changing with the trends and
demands of the time, French Boulevard
retains its charm as one of the
most stylish shopping centres in St. Petersburg.

There are a total of 65 shops covering
the fashion and casual wear segments,
footwear and accessories on two floors as
well as a supermarket, cafes, and restaurants.

French Boulevard shopping centre won
a professional award in the area
of Commercial real estate “100 Best
Office and Retail Centres of Russia, 2017.”




OPAHLY3CKVE LWTYHKIA/
XAPAKTEPUNCTUKI
[MPOEKTA

Obuwas nnowaap (GBA): 16 416 kB.M
ApeHponpuroaHas nnoaap (GLA): 11 326 kB.M
OTaXKHOCTb: 2

ObLLee Konny4ecTso MarasnHoB: 94

[MapKUHI: Ha3eMHbIN

SIkopHblie 1 NOTOKOOGpasylowme onepaTopbl:

CynepmapkeT «[lepekpecTok», yHuBepmar
TOBapoOB ANa Aeten «eTckuin mup», Acoola,
MarasuHbl KOCMETUKM U1 napdromMepumn
Vinb ne 60ta, JT'OkecntaH; MarasuHbl U3BECTHbIX
6penpgoB INCANTO, Cop.Copine, Charuel,
Befree, ZARINA, Anna Verdi, «dunnomat»,
Etam, Calzedonia, HOGL, Chester, Swarovski
1 Op., pecTtopaHbl 1 kKade: «Ha Mapax», «TepeMok»,
«BYLLIE», BkycHO — 1 To4ka, Burger King v p.

FRENCH SPECIAL THINGS/
CHARACTERISTICS OF
THE PROJECT

Total area (GBA): 16 416 sg.m.
Leasable area (GLA): 11 326 sq.m.
Number of storeys: 2

Total number of shops: 94
Ground-level parking

Anchor and shopper traffic-forming operators:

Perekrestok Supermarket, Detsky Mir Supermarket
for Children, Acoola, ILE DE BEAUTE and Perfume
Shop, L'Occitane; famous brand shops such as
INCANTO, Cop.Copine, Charuel, Befree, ZARINA,
Anna Verdi, Diplomat, Etam, Calzedonia, HOGL,
Chester, Swarovski and more, Restaurants and
Cafes: Na Parah, Teremok, BOUCHE, Vkusno i
Tochka, Burger King, etc.
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MpupocT YncneHHocTn HaceneHusi, 2023-2025
Population increase, 2023-2025
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KK «CeHaT»

KK «Cube»

KK «Mopckasd muns»
KK «pac Opnos»
KK «Shepilevskiy»
KK «dedaHc»

KK «ID Park Pobedy»
KK «AkBuoH Leaves»
KK «3Be3abl cTonmu»

KK «OrHn 3anusa»
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KK «ConHe4HbIn ropoay
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APARTMENT
BUILDING IN THE
COVERAGE AREA

MXKK «ConHeuHbIn ropof Pe3naeHummn»
M>XKK «[sopLioBbin hacag»

MXKK «Anroputm CTpenbHa

MXK «JTtoborpaa»

KK «TannmHCKnn napk»

KK «BeTtep nepemeH 2»

KK «<NEWTATEP»
KK «HoBocenbe: [opoackne KBapTabl»
KK «JlecART»

006666

XK «[Nonnc HoBocenbe»

O6bEM BBOAMMOIO
HOBOIO Xunbsi, 2023-2025
Development of new housing in 2023-2025




LIEJTEBAA AYONTOPWNSA/
NMOPTPET MNOKYTIATENA

«PpaHLLy3CKMin BynbBap» Bceraa Monb3yeTcs
HEM3MEHHOM  JOOOBBIO 1M BHUMaHWEM
nokynartenen. «PpaHLy3CKun BynbBap» CTan
N3MNIOONEHHBEIM MECTOM OTAbIXa U LUOMMNMHIA
Kak ana  >kutenen KMpOBCKOrO — parioHa,
Tak 1 gna  rocten  CaHkT-lNeTepbypra.
AOpo  ueneBon  ayoutopuM  —  CEMbU
CO cpegHuMm  ypoBHem goxopa. Crtout
OTMETUTb, YTO pPacnpemeneHne ayauTopum
Mo reHOepHOMY MPU3Haky B  TOProBOM
KOMIMMIEKCE WOET MOYTK MOPOBHY: 52%  —
XKEHCKas ayoutopusi, Myxckasd — 48%.
Bbicokas YacTtota nocelleHna TK: 1/4 ot Bcen
ayamTopun (26%) — 4acTb ayauTopun, Kotopas
nocewlaer TK  HECKONMbKO pa3 B HeAEento.

TARGET AUDIENCE/
SHOPPER’S PROFILE

French Boulevard has always been
popular and attracted the attention of Kirovsky
District residents. The nucleus of the target
audience is families with average income.
It should be noted that the gender balance
among visitors to the shopping centre is almost
equal: 52% are women, and 48% are men.
Many shoppers visit the centre quite
frequently: 1/4 of all shoppers (26%)
visit the cent several times a week.

CemeiiHas ayauTopus C YypOBHEM [0X0Aa CPeAHUi 1 Bbille cpefHero
% Family audience with average and above-average income

AYOTOPUNA B LINOPAX
VISITORS IN NUMBERS

CpepnHui BO3pacT Average age

46-60 net 18-23 ropa
46-60 years 18-23 years

108,92 m2

35-45 net 24-34 ropa
35-45 years 24-34 years

O MocetuTtenei TpaTaT 3a oguH BU3uToT 1500 oo 5000 py6.
O Visitors spend from RUB 1,500 to RUB 5,000 per visit

YacToTa noceweHuUn Visit frequency

2-3 pasa B Hepgeno E>xegHeBHO
2-3 times a week Daily

1 pa3 B Hepgento
Once a week

2-3 pasa B mecsiy < 1 pa3sa B mecsy
2-3 times a month < once a month




ATMOCOEPA ©PAHLIN/
APXTEKTYPA 1 ON3ANH

OTAnMYnTENBbHOM  YepTON  TOProBOrO  KOMIMJeKca
SABNSeTCS npvBneKaTensHoe BHYTPEHHEe
MPOCTPaHCTBO, CO34aHHOE MO  AM3aH-MPOEKTY
hpaHuy3ckoro  apxutektopa AHgpe Jlaboppga.
[MpogymaHHble NAaHNPOBOYHbIE peLleHnst
N CTUN30BaHHbIE MHTEPBEPDI BbI3bIBAIOT OLLYLLIEHWE
komcopTa ¥ HETOPOMMBOCTW,  HacTpamBatoT
Ha  HeCrelwHylo  MPOrynky  BOOMb  KpacvBO
0POPMNEHHbIX BUTPUH. BHewHWn obnuk  3gaHns
C BbiNyK/bIM 3epKalbHbiM - hacagoM U OAVHHON
ranepeer MarasvHoOB CUMBONM3MPYET  Oynbeap.
B TK «®paHuy3ckuii 6ynbBap» peanv3oBaHa
KoHuenuusa fashion street, nnn «ynuua nNOOUMbIX
MarasnHoB». /IHTepbepbl MEPBOro aTaxKa KoMmniekca
pelleHbl B Knaccudeckom ayxe ®PpaHumm XIX Beka
30ecb cobpaHbl Mapku 1 6peHapl, MNPU3HaHHbIe
obpasduoM  CTuns U 9neraHTHocTh.  Btopon
9TaK OPWEHTVMPOBaH Ha MOoModbIX MOKynatenen
n odopmMneH B OMHAMWYHOM W JIerKOM CTune
COBpeMeHHoM EBpornbl.

FRENCH ATMOSPHERE/

ARCHITECTURE AND DESIGN

The shopping centre stands out with its attractive
interior design developed in accordance with the
projectof  French  architect Andre  Laborde.
Well designed planning solutions
and stylized interiors create a feeling of
contemplative comfort, setting the right mood
for a leisurely stroll along the beautifully
decorated shopping windows. The interior look
of the building with its prominent glazed facade
and long shopping gallery symbolizes a boulevard.
French Boulevard shopping centre has been
designed in accordance with the fashion street
concept, the concept of the “street of your favourite
stores”. The interiors of the first floor of the facility have
been designed in the classical spirit of
19th-century France. It offers brands and products
recognized as examples of style and elegance.
The second floor caters for young shoppers,
and has been decorated in the dynamic, light
style  characteristic  of modern-day  Europe.




YHOT OPAHLINIA/
NPENMYLLEECTBA

TK «@paHLy3ckuin Bynbeap» — OauH 13
JYHLLIMX MPUMEPOB COBPEMEHHOMO TOProBOro
KOMMJIEKCA, PacMONOXEHHOIO B Pa3BUTOM
ChasibHOM parioHe Meranonmca:

— CcTabunbHbIN Tpaduk, 6onblias oS
MOCTOSHHbIX/NOSANBHbBIX MOKyMNaTenei;

— yOOBHOE pacnoNoXeHne HeNOCPEACTBEHHO
Haf CTaHuWen MeTpo;

— Hanm4ve NonynsipHbIX BPeHaoB;

— ynoGHble MNaHMPOBOYHbIE PELLIEHNS 1
opUriHaibHoe 0hoPMIIEHME HTEPHEPOB.

Heb0onbLOoN, HO YIOTHBIN «DpaHLy3CKuiA
OynbBap» HEM3MEHHO OCTAETCH TOHKOW

MPUTSDKEHNS KaK AJ151 XKUTENe paioHa,
Tak 1 gns rocten CaHkT-lNeTepbypra.

FRENCH COMFORT/
ADVANTAGES

French Boulevard Trading Center is one

of the best examples of the modern shopping
complex, located in the large dormitory district
of the metropolis:

— stable traffic, a large proportion
of steady/ loyal customers;

— convenient location above
the metro station;

— availability of popular brands;

— convenient planning decisions
and original interior design.

Quite a small, but very cozy ‘French Boulevard’
has become a haunt of fashion and favorite
shopping place for both the citizens of the
district and for the guests of Sain0. Petersburg.
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KOHTAKTDBI

FORTGROUP

Poccus, 195220, CaHkT-INeTepbypr
MoaxgaHcku np., a. 41, nut. b

T+7 812602 10 06
@ +7 812602 10 01

www.fortgroup.ru

PykoBoauTens npoekTa: [oneHok TaTbsaHa
E-mail: t.golenok@fortgroup.ru

CONTACTS

FORTGROUP

Lit. B, 41 Grazhdansky Prospekt,
St. Petersburg, 195220, Russia

Phone: +7 812 602 10 06
Fax: +7 812 602 10 O1

www.fortgroup.ru

Project Manager: Tatiana Golenok
E-mail: t.golenok@fortgroup.ru



