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Ronuenuus
U apxumermypa npoexrma

ApxutekTypHana kKoHuenuua EUROPOLIS 6naropapsa
OVHaMUYHOMY AM3aliHYy OpraHuyHo obbeauHAeT
obpasbl cpa3y uYeTblpex APKUX EeBPOMEnCKMX
roponos. MpuTAratensHoCTb NOHAOOHA,
camoro  moceliaeMoro  meranonuca — nnaHeThl,
ovapoBaHue [MAPWXKA, ctonuubl mopapl, BeyHaA
Kpacota Benukoro PWMA, 6e3ynepXHOCTb 1
daHTacTnyHocTe BAPCEJIOHbI — BCe aTo yaanoch
choKycrpoBaTb B €4MHOM NPOCTPAHCTBE KOMaHae
apxutekTopoB Chapman Taylor. B yeTbipex monnax
KOMMMEeKca HalwnyM cBoe oTpaxeHue chpaHuysckan
YTOHYEHHOCTb, UTaNbAHCKAA Knaccuka, bputaHckan
OCHOBATENbHOCTb U WUCMAHCKUA  TemnepameHT.
EUROPOLIS - Bce npuBmnerum eBponenckmx CTonmu,.

EUROPOLIS architectural concept perfectly unites the
iconic features of four vivid European cities.

The attractiveness of London as the most visited
metropolis of the planet, the charm of Paris, the fashion
capital, the everlasting beauty of grandiose Rome, the
impetuosity and fantasticality of Barselona — all this is
knit in one place by Chapman Taylor architects team.
In four shopping malls one will see ltalian classicism,
French sophistication, Spanish expressiveness and
British stability.

EUROPOLIS-alltheprivilegesofthe Europeancapitals.
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MAAG ECRU DUB VILET MANGO AlX

ARMANI EXCHANGE

-
GERRY WEBER FALCONERI 12 storeez TOMTAILOR cacharel

SUPERIOR CASHMERE

EsT.1962

-
WEEKEND IDOL Befree  Z ARINA  LOVE REPUBLIC

MaxMara

LIUJO NOUN GATE31 SALDININI WZ\M YemsaarPRO

RENDEZ-VOUS

<
Elar TEZENIS levran ADTYVab PUB row SOKOLOV m

underwear NA T O R A L JEWELRY MOCKOBCKM M
IOBEJTMPHDbIN 3ABO/,
AcrnopTi/acTep AMAZING RED @neake.- BOX SIREET

shee
AETCKUA MMp I'OHK]OI,,’

GykBoeg SAMSUNG K re:Store

- KA
saknakaH D0 ©Oyuwe

PECTOPAH JAPANESE

'P Ty
VI TAPARE MIvPRX

TIAPK AKTUBHOTO OTABIXA

&) COFFEESHOP cofix

fresh coffee. fixed price.

W OKEH

Xapaxkmepucmura

EUROPOLIS — makcuMym BO3MOXHOCTEN, MaKCUMyM
NpenmyLLecTB.

O6wana nnowaab (GBA): 141 700 m?
ApenpgHana nnowaab (GLA): 60 000 m2
ObLee konuyecTso oneparopos: 200
OTaXKkHOCThb:

3 YPOBHA TOProBNM 1 pasBneyeHni

2 ypoBHA BCTPOEHHOro napkuHra Ha 1 300 m/m

o0verma

EUROPOLIS - maximum opportunities, maximum
benefits.

General Building Area (GBA): 141 700 m?
General Leasable Area (GLA): 60 000 m?

No. of stores: 200

Levels:

3 levels of shops and entertainment

2 levels of built-in car park for 1 300 parking spaces

]M./m.

noceTuTenen B MecAL,
customers per month

onepaTopos
no. of stores
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Mapremuneosoie
AKMUBHOCMU

E>xerogHo B EUROPOLIS npoBoaaTcA macwTabHble
peknamMHble KamnaHuv, CTUMYNMpYtoLmne akuum,
3BE3/[Hble aBTorpad-ceccum 1 yHUKasnbHble
MEPONPUATUA, NPUBNEKAIOLLME B KOMMIIEKC HOBYHO
ayauTopuio.

E>xxeronHo B EUROPOLIS npoBogATca maclutabHble
peknamMHble KamnaHum, CTUMYNMpytoLLmMe akumm,
3Bé3Hble aBTOrpad-ceccum 1 yHMKanbHble
MepOonpuATUA, MPUBMIEKAIOLNE B KOMMIIEKC HOBYIO
ayauTopuio.

7

dDomonpoerm
#LookBook

Poacoecmeencruil npoexm
Magic is EVERYWHERE

EUROPOLIS

TOPFONO-PASBNENATENRHMA KONNRERC

Asmozpadp-ceccus ¢ epynnoit IOWA |
«baozepovr deman»

10

3BE3HbIX aBTOrpag-ceccuin exerogHo

star autograph sessions every year

1]

NOCTOAHHbIX MAPTHEPOB

B chepe KynbTypbl N UCKyccTBa™®
permanent partners

n the field of culture and art”

29,

cpegHee yBenuyeHune Tpaguka
B AHW NPOBEAEHNA MEPOMNPUATUN
the average increase in traffic

n the days of the event

*My3ewu, TeaTpbl, TBOPYECKME KNACTEPbI, KOHLEPTHbIE
areHTCTBa, KPYMnHbIe ropoackme hectuBanu u T.4.
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EUROPOLIS

TpamBalHbIX MapLUPyTOB
tram routes

TponneibyCHbIX MapLUPYTOB
trolleybus routes

aBTOOYCHbIX MapLUPYTOB
bus routes

peica aneKTpuiKun
train trips

3oHa B npegenax 10-MUHYTHOI TPaAHCMNOPTHOM
AocTynHocTh — 450 000 yenoBek

Catchment area within 10-min. transport
accessibillity 450 000 people

3oHa B npepenax 20-MMHYTHOM TPAHCMOPTHOM
pocTynHocTu - 2 195 000 4yenoBek

Catchment area within 20-min. transport
accessibillity 2 195 000 people

PervoHanbHbilii TOProBO-pasBrieKaTesnbHbIi
komnnekc EUROPOLIS pacnonoxeH B BbiGoprckom
paiioHe — OOHOM U3 CaMblX MPECTUXHBbIX W
rycToHaceneHHbix B ropoge. [lonocTpoBcKuit
NPOCMEKT — KPynHaA TPaHCMOPTHAA MarucTparb,
coeavHsAlLwan Bbi6oprckun - 1 KanuHuHckni
paiioHbl € UeHTpom ropoja. KaHTemupoBckaa

ynMua — OCHOBHaA  apTepunA, CBA3blBaloLan
MeTporpafdckuii  paioH C  CEeBepo-BOCTOYHbIMMW
cnasnbHbIMW  MaccuBamu. PacnonoxeHHaAa B

LIaroBoM [OOCTYMHOCTU CTaHumMA MeTpo «JlecHana»,
a TakXke pasBuTaA CeTb MapLUpyTOB Ha3eMHOro
TpaHcnopta Aenaet EUROPOLIS nerko AocTymnHbIM
anAa Bcex >xutenei u rocten CankT-lNeTepbypra.

Pacnoaioxpcenue
l.ocation

The Regional Shopping and Entertainment
Center EUROPOLIS is located in Vyborgsky
district — one of the most prestigious and densely
populated in the city. Polyustrovsky prospect —
a major traffic thoroughfare connecting Vyborgsky
and Kalininsky districts with the centre of the city.
Kantemirovskaya street — the main artery connecting
Petrogradsky  district  with  the  northern-east
residential areas. Lesnaya Metro Station located in
close proximity as well as the extensive network of
surface public transport routes makes EUROPOLIS
easily accessible to all residents and guests of St.
Petersburg.

MJLH .
min

)

30Ha oxBaTta
catchment area

MJLH .
min

naccaxxmpornoToK CT. M. «JlecHaA» B MecAL
lesnaya metro station passengers per month
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rhiunoe empoumestbcmeo

® 960 00000000 C

XK «benApt»
RC BelArt

KK Master Place
RC Master Place

XK «KaHTemupoBckaa 11»
RC Kantemirovskaya 11

XK «[eopr JlaHapuH»
RC Georg Landrin

XK «HoBbin JleccHep»
RC Novyy Lessner

XK «Benbii ocTpoBs»
RC Belyy ostrov

KK UAOC «YepHana peyka»
RC Chyornaya rechka

XK Park Side
RC Park Side

XK «Aypa»
RC Aura

XK «MNaHopama napk CocHoBka»
RC Panorama park Sosnovka

XK iD Svetlanovskiy
RC iD Svetlanovskiy

XK Svetlana Park
RC Svetlana Park

6 SOHE oxedrnd

KK Domino
RC Domino

>KK Domino Premium
RC Domino Premium

KK «YepHan peuka, 41»
RC Chyornaya rechka, 41

XK «JlncnyaHckan, 22»
RC Lisichanskaya, 22

® 6 6 8

XK «Hacneaue»

RC Nasledie
@ KK ILONA
RC ILONA

XK «CeBepHaa KopoHa (MNCK)»
RC Severnaya Korona (PSK)

XK «Meltzer Hall»
RC Meltzer Hall

KK «[NputaxeHne»
RC Prityazhenie

XK «CamncoHneBckuin, 32»
RC Sampsonievskiy, 32

KK Riviere Noire
RC Riviere Noire

® 608 6
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Komendantskiy prospekt
. ) Boga
* Optiko,, tyrski, or

SxTeHHas

Yahtennaya m

Crapas [lepeBHsi
Staraya Derevnya

M)

KpecToBckuit ocTpoB
Krestovskiy Ostrov

M)

[noHepckas
Pionerskaya

[lempoepadcruil pation
Petrogradskiy District

YepHasa peyka
Chernaya rechka
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Vyborgskaya

[leTporpanckas z
m Petrogradskaya

Ykanosckas

Chkalovskaya

1050

06beM BBOAMMOIO HOBOIO »uibA, 2023-2027 rT.
total floor space of housing being comissioned, 2023-2027
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Ranununcruil paiton
Kalininskiy District
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NPOrHO3 NPUPOCTa YUCNIEHHOCTU HaceneHua, 2023-2027 rr.
total population increase forecast, 2023-2027
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youmopusi.
leau nocewenus

3 4 200a

CpeaHuI BO3pacT noceTutenen
average age of visitors

60-

e 40, = 12 O 29

noKynka ogex bl 1 06ysu MOKyrKa npoayKToB NuTaHua roceleHne Kape n pecTtopaHoB
purchase of clother and footwear purchase of food visit of cafe and restaurants
nokynatenewn nocewatoT TPK 1 n 6onee pa3 B Hepento
of buyers visit the mall once a week or more
@ Q‘ ; 9 (0] 4 9 (0]
MOKyrnkKa AeTCKMX TOBapoB roceleHne KuHoTeaTpa v passieKkaresibHbIX LIeHTPOB apyroe*
purhase of kids goods cinema visit and entertainment others

5105

nocetutenen TpatAT 6onee 5000 pybnen 3a BU3NT
visitors are spent more 5000 RUBLES per visit

*Tokynka napgoMepum 1 KOCMETUKU, SNEKTPOHUKN 1 BbITOBOM TEXHUKMU, KHUT, IOBENUPHbIX YKPALLEHWA, TOBapOB Af1A AoMma
* Purchase of perfumes and cosmetics, electronics and household appliances, books, jewelry, home goods
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Hnhpacmpyrmypa

B 10-MWHYTHOW TpaHCMOPTHOWN AOCTYMHOCTW:
Within10 min. of transport accessibility:

0429

29

MEAMNLMHCKMX YYPEeXAeHUN CMOPTMBHbIX Kiy6a / cekuum
medical institutions sports clubs / sections
]
R
obpasoBarersibHOe yypexaeHue 6usHec-LeHTpa
educational institutions business centers
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YHuKanbHbIi nepBbii B Poccun cemenHbin napk
aKTMBHOrO oOTAbixa Angry Birds, oTkpbiBWwMACA B
2015 roay. MNpv NpoeKTUpoBaHUM Napka 6binn yyYTeHbl
Takne peTanu, Kak MHTEpaKTMBHbIE WHCTannALMu
B [eKopauuAX, CLEeHUYeCcKoe OCBELieHVne U
[VHaMU4YHOe 3BYKOBOE COMpoBOXAeHue. [loMumo
MIPOBbIX 30H W aTTPaKLMOHOB, KOTOPbIE NMOCTOAHHO
06HOBAAIOTCA, B Mapke eCTb TemaTudeckoe kade,
a TakxXe MarasuH AEeTCKWX TOBApOB W CyBEHUPOB.

An Birds
=1 Activity Park

The unique first family recreation Park in Russia, Angry
Birds, opened in 2015. The design of the Park took into
account such details as interactive installations in the
scenery, stage lighting and dynamic sound. In addition
to playing areas and attractions, which are constantly
updated, the Park has a themed cafe, as well as a
store for children's goods and Souvenirs.

1267 4000

rnoceTuTenen B rofg

napka akKTMBHOIo otAabixa AnA BCEN CEMbM

amily acuvity park
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TeMmaTn4eCkunx 30H

=40

aTTpPaKUMOHOB U pa3BmBakOWMX Urp

% 16

NakKeTHbIX ['Ipe,D,ﬂO)KeHMM

> 1000

[LETCKNX OHEN POXKAEHWI B rof
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Dyo-ropm

Ha 3-m aTaxe pacnonoXuncA  NPOCTOPHbINA
COBpPEMEHHbI  byA-KOPT, apxuTekTypa, Av3anH
N Jaxe MNNaHWpOBOYHblE pELIeHUA  KOTOPOro
nepeHocAT Hac Ha JlasypHbii 6eper CeH-Tpone.
CoueTtaHve HanonbHOro NOKpbITUA useTa
akBaMapuHa C LUMPOKUMM MaHOPaMHbIMW OKHaMW,
COYHOW  3€neHblo,  YIOTHbIMA  AMBaH4YMKamm
Neco4HOro OTTeHKa — BCé HacTpamBaeT noceTutend
Ha 6e3MATEXHblA OTAbIX U BCTPEYM C ApY3bAMU.

On the 3rd floor there is a spacious modern food
court, whose architecture, design and even planning
solutions take us to the Cote d'azur Saint-Tropez.
The combination of aquamarine floor covering with
wide panoramic Windows, lush greenery, and cozy
sand-colored sofas sets the visitor up for a relaxing
holiday and meetings with friends

nocago4yHbIX MEecT
seats

1584

nnowanb dya-kKopta
food court area
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Rocpeitnu u pecmopanot

aTaXx
level

aTax
level

Mbl  npepycMoTpenu  MakcuManbHbId - KOMGOPT
anA npebbiBaHna nocetutenen B8 EUROPOLIS. Ha
NtoboM 3Taxke TOProBoro KOMMIeKca MOXHO BbINUTb
kodpe, noobepatb UNM MOYXWHATb - B MNepepbiBe
MeXxay nocelleHnAMM Mara3uHoB unu npuaa B TPK
cneuuanbHo ana 3Toro.

We have provided maximum comfort for visitors to
stay in EUROPOLIS. On any floor of the shopping
complex, you can have coffee, lunch or dinner-in
between visits to stores or coming to the shopping
center specifically for this purpose.

STARS COFFEE

Peperoni,
COFFEESHOP COMPANY

«bawnarcan»
Baklazhan

aTax
level

KUDO, «bywe»
- RHUDO, Bushe

aTax
level
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IIpodyrmoewiti

unepmaprem

MnepmapkeTr O'KEW 3aHumaeT 6676 M2 1
cooTBeTCTBYeT cTaHzapTam 06HOBNEHHOM
KOHUenuun cetu. ACCOPTMMEHT npeBblwaeT 40
000 HaumeHOBaHWi, W3 KoToporo okono 70%
cocTaBnAeT  MPOAOBONbCTBEHHbLIA  aCCOPTUMEHT.
OCHOBHOW aKLEHT cAenaH Ha NpoAyKTbl CEerMeHTOB
tpew n ynbTpa-pews, CNpoc Ha KoTopble, MO
3afABJIGHNIO KOMMNaHUM, pacTeT nocne naHgemuin. B
NTOre acCOPTUMEHT NMPOAYKTOB C KOPOTKMM CPOKOM
rofHOCTU — OXJTAXAEHHOro MAca, NTULbl, Pbibbl,
MOpENpOAYKTOB, OBOLWe U (pyKToB B O6LEM
— npesblwaer 6 000 nosuuun. Ewe 6onee 300
HavVMeHOBaHWA roToBbIX 6niof M3roTaBnMBaeTCA B
Ccob6CTBEHHON MekapHe U KynuHapun. Kpome Toro,
y nocetutenen ectb BO3MOXHOCTb 3aWTu B Kade
Ha TeppuTopMK Mara3vHa, B HOBOM runepmapkeTe
[OCTyMHa ycnyra no Hapeske konbac unu Cbipos,
YUCTKe PbIBbl UM MPUrOTOBNEHWIO ONOA Ha 3akas.

The O'KEY hypermarket occupies 6676 sqm and
corresponds to the wupdated network concept
standards. The assortment exceeds 40,000 items,
of which about 70% is food. The main emphasis
is placed on products in the fresh and ultra-fresh
segments, demand for which, according to the
company's statements, is growing after the pandemic.
As a result, the range of products with short shelf life
- chilled meat, poultry, fish, seafood, vegetables, and
fruits in general - exceeds 6,000 positions. Moreover,
over 300 ready-to-eat dishes are made in its own
bakery and kitchen. In addition, visitors can visit a
cafe on the supermarket's premises, and the new
hypermarket offers services for cutting sausages or
cheese, cleaning fish, or preparing dishes to order.

mulc.
thsd

HanMeHOBaHWUM’
seats

6676

niowaab runepmapketa
grocery hypermarket area




Ll aanot smacetl

Opexpa / Clothes
O6yBb 1 KoxranaHtepes / Footwear and Leather
Benbé / Lingerie

Toapbl ana geten / Goods for Children HOHmaHmbL
AKceccyapbl, OBENVPHbIE N3Oenns,
nopapku / Accessories, Jewelry, On aC us

Gifts
KpacoTa 1 300p0oBbe, ONTUKa
Health and Beauty, Optics

yop FORTGROUP FORTGROUP
CnopT v oTabix / Sports and Leisure Mapus Hexopolwesa Maria Nekhorosheva

+7 (812) 456-64-14 +7 (812) 456-64-14
DEKTDOHUKA U MVIIETUMEnna / m.nehorosheva @fortgroup.ru m.nehorosheva @fortgroup.ru
P Y A fortgroup.ru fortgroup.ru

Electronics and Multimedia
PasBneyveHns / Entertainment

PecTtopaHbl n kade / Restaurants and Cafes

MponykTel / Food

Orax -1 Orax -2 Tosapbl ans goma / Homeware
Level -1 Level -2
ToBapbl Ansa xob6wn 1 TBOpPYecTBa /
Goods for Hobby and Creativity




